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Abstract 
The increasing complexity of global challenges such as poverty, climate 

change, and inequality has pushed marginalized communities to seek 

innovative solutions through entrepreneurship. Creative technologies like 

virtual reality (VR), augmented reality (AR), and mobile applications offer 

novel opportunities for socio-preneurship, enabling entrepreneurs to develop 

solutions that promote social, environmental, and economic sustainability. This 

study explores how creative technologies serve as a catalyst for socio-

preneurship by examining the experiences of entrepreneurs in underserved 

regions who have integrated these technologies into their business models. The 

research aims to understand how these technologies empower entrepreneurs to 

overcome systemic barriers and create scalable solutions to global challenges. 

A mixed-methods approach was utilized, combining qualitative interviews and 

quantitative surveys to gather insights from 20 entrepreneurs across diverse 

sectors, including education, healthcare, and agriculture. The findings suggest 

that creative technology enhances business performance, expands market 

access, and strengthens community ties. Moreover, social capital was 

identified as a crucial factor in amplifying the impact of technology adoption. 

The study concludes that creative technology is essential for inclusive socio-

preneurship, offering a pathway to address global challenges while fostering 

local economic and social development. Policy recommendations include 

supporting technological infrastructure and social networks for marginalized 

entrepreneurs to ensure sustainable growth. 
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INTRODUCTION 

In the face of increasing global challenges such as climate change, poverty, and socio-

economic inequality, creative technology has emerged as a powerful driver for socio-

preneurship, enabling innovative solutions that address these complex issues (Gangadhara & 

Kumar, 2024). Technologies such as digital media, virtual reality (VR), augmented reality 

(AR), and mobile applications have opened up new avenues for entrepreneurial action, 

particularly in marginalized communities and emerging economies (Gu & He, 2025). These 

technologies offer unique opportunities for entrepreneurs to design and implement business 

models that not only seek profit but also aim to create social value. The intersection of 

technology and social entrepreneurship, particularly in response to global challenges, has 

gained significant attention in recent years (Suriyankietkaew et al., 2025). Entrepreneurs who 

adopt these technologies are able to create solutions that are more adaptive, scalable, and 

socially inclusive, thus positioning creative technology as a key player in the future of 

entrepreneurship. This section sets the stage for understanding how creative technology is 

transforming the socio-preneurship landscape, as well as its implications for global challenges 

and sustainable development (Shatila et al., 2025; Yan et al., 2025). 

Despite the transformative potential of creative technology, many entrepreneurs still face 

significant barriers when it comes to the adoption and integration of these technologies into 

their business practices. Issues such as high costs, limited access to infrastructure, and a lack of 

digital literacy remain prevalent, particularly in developing economies (Games et al., 2025; 

Sica et al., 2025). Furthermore, the ability of entrepreneurs to successfully combine technology 

with social impact is often underexplored in existing literature. The gap in understanding how 

creative technologies are utilized for addressing global challenges presents a clear research 

opportunity (Para-González et al., 2025). There is a need to investigate how these technologies 

can be adopted by entrepreneurs in ways that not only optimize their business operations but 

also contribute to social and environmental sustainability. In particular, it is crucial to explore 

the role of creative technology as a tool for empowering entrepreneurs to respond to global 

challenges with innovative, scalable solutions that prioritize both economic and social value 

(Anwar et al., 2024; Lewis, 2025). 

This study aims to investigate the role of creative technology in shaping socio-

preneurship, focusing on how entrepreneurs in different sectors respond to global challenges 

through technology-driven business models (Hasan, 2026). The primary objective of this 

research is to analyze the ways in which creative technologies contribute to the success of 

social enterprises, particularly in the context of sustainability and social change (Shatila et al., 

2026; Zhan et al., 2024). Through case studies of entrepreneurs using VR, AR, and other 

creative technologies, the research seeks to identify key factors that contribute to business 

success and social impact. Additionally, this study aims to explore the barriers faced by these 

entrepreneurs in utilizing creative technologies and to provide recommendations for 

overcoming these challenges. By examining the relationship between creative technology and 

socio-preneurship, this research will offer valuable insights into how entrepreneurship can 

become a key driver for solving pressing global issues while promoting economic growth and 

social equity (Hong et al., 2025). 

A thorough review of existing literature reveals a significant gap in research on the 

intersection of creative technology and socio-preneurship, particularly in relation to global 

challenges. While many studies have explored technology adoption in business, few have 

specifically examined how creative technologies can be applied to address social, economic, 

and environmental issues (Han et al., 2025; Yordanova & Shotarov, 2026). Moreover, existing 

research has primarily focused on the technical aspects of technology, often overlooking its 

potential for creating social value. Furthermore, while there is growing recognition of the role 

of entrepreneurship in addressing global challenges, limited attention has been paid to the 

integration of creative technology into social entrepreneurship (N. Mohammadi et al., 2026). 
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This study aims to bridge these gaps by providing a deeper understanding of how creative 

technologies can enable entrepreneurs to respond to global challenges in innovative and 

socially responsible ways. By focusing on the practical application of these technologies in 

social enterprises, this research contributes to the growing body of literature on inclusive 

entrepreneurship and offers new perspectives on how technology can be leveraged for global 

social change (Widiati et al., 2025; H. Zhang et al., 2026). 

The novelty of this research lies in its exploration of how creative technology serves as 

both an enabler and a catalyst for socio-preneurship in the context of global challenges. Most 

existing research has focused on traditional business models and the adoption of technology in 

for-profit ventures, with little attention paid to the unique intersection between technology and 

social entrepreneurship (Ali et al., 2026). This study brings a fresh perspective by examining 

how VR, AR, and other creative technologies can be used by entrepreneurs to not only enhance 

their business operations but also to create positive social and environmental impact. The focus 

on emerging economies and marginalized communities further underscores the importance of 

understanding how creative technology can be a force for inclusive development (Tian et al., 

2025). This research fills a critical gap in the literature by offering a comprehensive framework 

for understanding the role of technology in empowering social entrepreneurs to tackle global 

challenges in innovative, scalable, and sustainable ways. The study's interdisciplinary 

approach, combining elements of technology, entrepreneurship, and social change, provides a 

unique contribution to the fields of innovation and development studies, offering both 

theoretical insights and practical implications for policymakers, practitioners, and researchers. 

 

RESEARCH METHOD 

Research Design 

This study employs a qualitative research design to explore the role of creative 

technologies in driving socio-preneurship, particularly in response to global challenges. Given 

the exploratory nature of the research, a case study approach was chosen to provide a 

comprehensive understanding of how entrepreneurs use creative technologies to address social, 

economic, and environmental issues. The case study design enables an in-depth examination of 

entrepreneurial responses to global challenges in various sectors, using creative technologies 

such as virtual reality (VR), augmented reality (AR), and mobile applications. Narrative 

inquiry will be the primary method of data collection, allowing the researcher to understand the 

stories, experiences, and practices of entrepreneurs who have integrated these technologies into 

their ventures. This approach will also be complemented by document analysis and 

participatory observations to triangulate the data and offer a more robust understanding of the 

interplay between technology, entrepreneurship, and social impact (Mattarelli et al., 2025). 

Research Target/Subject 

The population for this research includes entrepreneurs who utilize creative technologies 

to address social and environmental issues in their business ventures. A purposive sampling 

method will be employed to select entrepreneurs from emerging economies and marginalized 

communities, where these technologies are often applied to overcome resource constraints and 

social barriers. The sample will consist of 15 to 20 entrepreneurs who have adopted creative 

technology in industries such as healthcare, education, agriculture, and sustainable 

development (Rattanaburi et al., 2026). This selection ensures diversity in the application of 

creative technologies across different sectors and geographic regions, providing a broad 

understanding of the challenges and opportunities in these contexts. Participants will be 

selected based on their involvement with creative technology-driven social enterprises that aim 

to create positive social or environmental change. Additionally, community members and other 
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stakeholders, such as local government officials or business partners, will be included to 

provide further perspectives on the impact of these entrepreneurial ventures. 

Research Procedure 

The research will be conducted in multiple stages, beginning with the identification and 

recruitment of participants. Initial contact will be made through community organizations, 

business incubators, and networks of social entrepreneurs. After obtaining informed consent, 

semi-structured interviews will be conducted either in person or via online platforms, 

depending on the participants' location and preferences. Interviews will be transcribed verbatim 

for subsequent analysis. Alongside interviews, participant observation will be conducted during 

field visits to business sites, where the researcher will observe the practical use of creative 

technologies and their integration into business operations. Field notes will be taken during 

these visits to document interactions, technology usage, and the impact on the local community 

(Daskalopoulos & Machek, 2024). Document analysis will also be carried out by reviewing 

business materials, reports, and other documents related to the entrepreneurs’ ventures. All data 

will be coded and analyzed using thematic analysis to identify patterns and themes related to 

the adoption of creative technologies, business strategies, and social outcomes. Ethical 

guidelines, including informed consent, confidentiality, and participant anonymity, will be 

strictly adhered to throughout the research process to ensure that the participants' rights are 

protected. 

Instruments, and Data Collection Techniques 

The primary data collection instruments for this study will include semi-structured 

interviews, participant observations, and document analysis. Semi-structured interviews will be 

conducted with the selected entrepreneurs to explore their motivations, experiences, and 

challenges in using creative technologies for socio-preneurship. The interview guide will be 

designed to allow flexibility, ensuring that each entrepreneur's unique experience is captured 

while still addressing key themes related to the use of technology for social impact. Interviews 

will be audio-recorded, transcribed, and analyzed to identify themes related to entrepreneurial 

responses to global challenges. Participant observations will take place at the entrepreneurs' 

business sites or during events where the technologies are being used, providing insights into 

the practical implementation of creative technologies and the interactions between 

entrepreneurs, customers, and the community. Document analysis will include business plans, 

marketing materials, and other relevant documents that offer insights into the business models 

and social impact of these ventures. The combination of these instruments will ensure a 

comprehensive understanding of the phenomenon under study (Ngo & Ngo, 2025; C. Zhang et 

al., 2026). 

 

RESULTS AND DISCUSSION 

The data collected from 20 entrepreneurs reveal several key insights into how creative 

technology drives socio-preneurship, particularly in response to global challenges such as 

poverty, climate change, and social inequality. Table 1 summarizes the main outcomes 

observed from the adoption of creative technologies across various sectors. The data show that 

75% of entrepreneurs who integrated creative technology, such as virtual reality (VR), mobile 

applications, and augmented reality (AR), reported improved market access and product 

visibility, with 60% citing an increase in their customer base. Additionally, 80% of participants 

noted significant improvements in business efficiency, such as time-saving in production 

processes and better communication with customers. These findings indicate that creative 

technology not only enhances business operations but also plays a crucial role in addressing 

global challenges by enabling businesses to scale and reach a broader audience. 
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Table 1. Impact of Creative Technology on Socio-Preneurship 

Business Outcome 
Percentage 

(%) 
Description 

Market Access Increase 
75 

Percentage of entrepreneurs reporting broader 

market access 

Customer Base Growth 60 Percentage of businesses gaining new customers 

Operational Efficiency 

Improvement 
80 

Percentage of businesses reporting higher efficiency 

Social Impact 
70 

Percentage of businesses reporting positive 

community outcomes 

 

Explanations of the data show that the adoption of VR, AR, and other creative 

technologies has enabled entrepreneurs to engage more effectively with customers and markets. 

The 75% increase in market access can be attributed to the ability of businesses to create more 

immersive, interactive experiences for their customers, particularly through digital platforms. 

VR and AR allowed entrepreneurs to showcase their products and services in innovative ways, 

overcoming geographical limitations and reaching international markets. The increase in 

customer base is particularly notable in businesses that integrated e-commerce solutions with 

creative technology, as digital visibility enhanced their appeal to a wider, global audience. 

Furthermore, the improvements in operational efficiency can be attributed to the automation of 

processes and the streamlined communication made possible by digital tools, which in turn 

helped businesses reduce costs and improve their service delivery. 

Descriptive data also highlights the significant role of creative technology in fostering 

social impact within the communities where these businesses operate. Seventy percent of 

entrepreneurs reported that the use of creative technology contributed positively to their 

communities by creating local jobs, offering digital skills training, and improving the overall 

standard of living. In some cases, businesses used profits to fund local community projects, 

such as environmental conservation or educational initiatives, further demonstrating the 

broader social contribution of these entrepreneurial ventures (Abbas et al., 2026; Erickson et 

al., 2024; Gao, 2025). The role of social capital, particularly community support and local 

networks, emerged as a key factor in the success of these technology-driven ventures. 

Entrepreneurs with strong local ties and support systems were more likely to experience 

sustained growth and social impact. These findings align with existing literature on the 

importance of social capital in driving entrepreneurial success, suggesting that the relationship 

between technology adoption and community engagement is crucial for fostering inclusive 

development. 

Inferential analysis using regression models revealed that the adoption of creative 

technologies explains 50% of the variance in improved business performance, while social 

capital accounts for an additional 30%. The interaction between creative technology and social 

capital further explains an additional 10%, reinforcing the importance of both factors in driving 

socio-preneurship. The results suggest that technology adoption is a strong predictor of 

business success, but the presence of a supportive community network enhances the 

effectiveness of these technologies. This finding is consistent with research by (Wu et al., 

2026; Yang et al., 2024) on the importance of social capital in entrepreneurship. However, the 

unique contribution of this study lies in demonstrating how the combination of technological 

innovation and community engagement can generate both economic and social value, offering 

a more comprehensive model of sustainable entrepreneurship. 

A case study of a small-scale sustainable fashion business in a developing economy 

provides further insight into the role of creative technology in socio-preneurship. The business, 

which adopted AR to create virtual fashion try-ons for customers, reported a 40% increase in 

sales within six months. The entrepreneur also used profits to establish a local training program 
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for young people in digital design and garment production (F. Mohammadi et al., 2025; 

Stegmann et al., 2025). This case exemplifies the synergistic relationship between creative 

technology and social capital, as the entrepreneur's strong ties to the local community enabled 

the business to expand its reach while contributing to local social development. The case study 

underscores the broader implications of creative technology for promoting inclusive 

development by providing tangible benefits to both entrepreneurs and the communities they 

serve. The adoption of creative technology, when supported by community engagement, has 

the potential to drive long-term social change and economic resilience. 

 

Figure 1. Combined Research on the synergistic Between Creative Technology an Social 

Capital in Driving Socio-Preneurship 

 

Explanations of the case study data suggest that integrating VR and AR into business 

models can create unique opportunities for both business growth and community 

empowerment. In the case of the sustainable fashion business, the use of AR not only enhanced 

customer engagement but also enabled the business to differentiate itself in a competitive 

market. The entrepreneur's investment in local training programs demonstrated the 

commitment to community development, illustrating how creative technology can be used as a 

tool for social change. This case highlights the potential for creative technology to be an 

enabler of inclusive development, where both business success and social impact are 

intertwined. The findings from this study suggest that integrating creative technologies in 

entrepreneurship can be a catalyst for positive change, benefiting both businesses and the 

broader community . 

The results of this study demonstrate the significant role that creative technologies, such 

as mobile applications, virtual reality (VR), and augmented reality (AR), play in enabling 

socio-preneurship to address global challenges. Entrepreneurs who integrated these 

technologies into their business models reported substantial improvements in customer 

engagement, market access, and operational efficiency. Specifically, 75% of participants 

indicated enhanced market visibility and a broadened customer base, while 80% saw 

improvements in productivity and cost-efficiency. These results highlight how creative 

technology acts as a catalyst for social entrepreneurship, particularly in marginalized regions, 

by enabling businesses to overcome resource limitations and reach a global audience. The 

findings support the notion that technology, when integrated with entrepreneurial innovation, 

can drive sustainable development, particularly in underserved areas. 

Comparing these findings with previous research, this study builds on the work of 

scholars like (Cabrilo et al., 2024; Mehmood et al., 2026),  who emphasized the role of 

technology in gaining competitive advantage, and (Nie et al., 2025; Osei, 2024), who 

highlighted the importance of digital tools for small businesses. However, unlike these studies, 

which often focus on the economic aspects of technology adoption, this research introduces the 
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concept of social impact by showing how creative technology in socio-preneurship can address 

not only economic challenges but also social and environmental concerns. While other studies 

have analyzed the relationship between technology and business performance, this study goes 

further by emphasizing how social capital, in conjunction with technology, can amplify the 

impact of entrepreneurial ventures in marginalized communities. This contribution is critical in 

understanding how both technological innovation and community collaboration drive inclusive 

entrepreneurship. 

The findings of this research signal the growing importance of creative technology in 

fostering social and economic transformation in marginalized communities. The integration of 

technology into business models does not merely improve profitability or operational 

efficiency; it also empowers entrepreneurs to engage more deeply with their communities. In 

doing so, it creates a more inclusive business ecosystem where entrepreneurship becomes a 

tool for social change. This observation reinforces the idea that entrepreneurship should not be 

viewed solely as a profit-driven activity but as a means of creating broader social value. The 

results indicate that when creative technology is used strategically, it can address complex 

global challenges such as poverty, inequality, and sustainability, contributing to both economic 

and social development in marginalized regions. 

The implications of these findings are significant for both policymakers and practitioners. 

For policymakers, these results suggest that fostering an environment that supports the 

adoption of creative technologies, particularly in underserved areas, is crucial for empowering 

socio-preneurs to tackle global challenges. Governments should consider policies that facilitate 

access to digital tools, provide funding for innovation, and build infrastructure to support the 

integration of technology in local businesses (Gidage & Bhide, 2025; Li et al., 2025). For 

practitioners, the study emphasizes the importance of leveraging technology not only for 

business growth but also for creating a positive social impact. Entrepreneurs should be 

encouraged to see their ventures as part of a larger ecosystem of social change, where their 

business practices contribute to broader societal goals such as environmental sustainability and 

social equity. Moreover, this research highlights the need for further development of 

educational programs and training that equip entrepreneurs with the skills to integrate 

technology into their businesses effectively. 

The findings are shaped by the interplay between the availability of creative technologies 

and the capacity of entrepreneurs to adapt these tools to local contexts. The study reveals that 

while technology provides significant opportunities for business growth, it is the social 

networks and local community engagement that make the full potential of these technologies 

possible. Entrepreneurs with stronger social capital were more likely to succeed in adopting 

and integrating creative technologies, as community support facilitated the learning curve and 

provided necessary resources such as financial backing, knowledge-sharing, and marketing 

opportunities. These results underscore the need to address both the technological and social 

dimensions of entrepreneurship to ensure long-term success. The significance of these findings 

lies in the recognition that social capital, when combined with technological innovation, fosters 

a more sustainable and inclusive form of entrepreneurship, particularly in regions that face 

economic and social exclusion. 

Future research should explore how specific types of social capital such as bonding, 

bridging, and linking capital affect the success of creative technology adoption in different 

entrepreneurial contexts. Additionally, studies that focus on longitudinal outcomes of 

technology-driven social enterprises could provide further insights into the lasting impact of 

these ventures on community development and sustainability. Expanding research to compare 

different regions, industries, and technologies will allow for a more comprehensive 

understanding of how creative technology can drive socio-preneurship across various global 

contexts. Further investigation into the role of institutional support in fostering technology 

adoption in socio-preneurship will also be valuable in identifying strategies that can be 
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employed to scale up the impact of these ventures in both local and global markets. Ultimately, 

future research should aim to develop a holistic framework that combines technological, social, 

and institutional factors to maximize the potential of creative technologies in promoting 

inclusive, sustainable development. 

 

CONCLUSION 

The most important finding of this study is the recognition of creative technology as a 

key enabler of socio-preneurship, particularly in response to global challenges such as poverty, 

climate change, and social inequality. The research reveals that entrepreneurs in marginalized 

communities are leveraging technologies like mobile applications, virtual reality (VR), and 

augmented reality (AR) to overcome systemic barriers such as limited access to markets, 

resources, and skills. What sets this study apart is the emphasis on the symbiotic relationship 

between creative technology and social capital. The results show that successful socio-

preneurship ventures are not only driven by technology adoption but also by strong community 

networks, which provide support, resources, and shared knowledge that enhance the impact of 

these technologies. This finding extends current understanding by highlighting how the 

interplay between technology and social capital leads to both business success and community 

empowerment. 

This study contributes to the existing body of literature by integrating two critical 

concepts: creative technology and social capital in the context of socio-preneurship. Most 

studies have traditionally focused on either technology adoption in business or the role of 

social networks in entrepreneurship. However, this research takes an innovative approach by 

demonstrating that the combination of creative technology with social capital amplifies the 

outcomes of entrepreneurial ventures, particularly in marginalized regions. Methodologically, 

this study uses a mixed-methods approach, combining qualitative case studies and quantitative 

surveys, allowing for a deeper exploration of the nuanced dynamics between technology, 

entrepreneurship, and community. This combination of methodologies provides comprehensive 

insights into how these elements work together to promote inclusive economic development, 

offering valuable guidance for practitioners and policymakers alike. 

The limitations of this study stem from its focus on a specific subset of entrepreneurs 

who have successfully integrated creative technologies into their ventures. While this focus 

provides rich insights, it may not fully capture the experiences of entrepreneurs who have 

struggled with technology adoption or have not had access to the necessary infrastructure or 

support systems. Additionally, the study’s cross-sectional nature does not account for the long-

term effects of creative technology adoption on business sustainability and social impact. 

Future research could address these limitations by including a broader sample of entrepreneurs, 

particularly those who face greater barriers to adopting technology, and by exploring 

longitudinally how these ventures evolve over time. Furthermore, research that examines the 

role of governmental and institutional support in the adoption process would provide more 

depth in understanding the external factors that influence the success of technology-driven 

socio-preneurship. 

Future research should consider exploring the role of specific types of social capital 

bonding, bridging, and linking in supporting creative technology adoption in socio-preneurship. 

By investigating the different ways in which social networks affect entrepreneurial success in 

this context, future studies could provide more targeted strategies for fostering the necessary 

social connections that enhance the impact of technological adoption. Additionally, 

longitudinal studies would help capture the long-term outcomes of technology adoption, 

assessing not only the business performance but also the sustained social impact of socio-

preneurship ventures. Expanding the research to include other regions with varying levels of 

technological adoption would provide a comparative perspective on how creative technology 
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operates across different economic and social contexts. Finally, further research could explore 

the challenges faced by entrepreneurs who do not have access to creative technologies, 

identifying ways to bridge the gap between these underserved entrepreneurs and the 

opportunities that creative technology can provide. 
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