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Abstract

Government communication strategies have undergone significant
transformation with the advent of social media, changing how governments
interact with their citizens. In an era where social media has become a primary
platform for political discourse, governments are adopting new communication
approaches to foster engagement, transparency, and public participation. This
study aims to explore the effectiveness of government communication
strategies on social media, comparing their impact in both democratic and
authoritarian regimes. The research examines how different governments
utilize social media platforms like Facebook, Twitter, and Instagram to convey
messages, interact with the public, and influence political behavior. A
qualitative research design was employed, utilizing content analysis and expert
interviews across four countries: the United States, Brazil, the United
Kingdom, and China. The findings indicate that democratic governments
engage more successfully with the public through transparent, interactive
posts, fostering higher levels of trust and participation. In contrast,
authoritarian governments utilize social media primarily as a tool for
broadcasting state-controlled messages with minimal public engagement. The
study concludes that government communication strategies should prioritize
transparency and interactivity to enhance public engagement and trust in
democratic societies, while authoritarian regimes may benefit from adopting
more participatory approaches to improve public communication.

Keywords: Authoritarianism, Government Communication, Political

Engagement, Social Media, Transparency.
©00]

© 2026 by the author(s)

This article is an open-access article distributed under the terms and conditions
of the Creative Commons Attribution-ShareAlike 4.0 International

(CC BY SA) license (https://creativecommons.org/licenses/by-sa/4.0/).

Journal Homepage

https://research.adra.ac.id/index.php/politicae

How to cite:

Published by:

Sudarti, Sudarti., Tanaka, K., & Kobayashi, R. (2026). Government Communication
Strategies in the Age of Social Media Politics. Cognitionis Civitatis et Politicae, 3(2),
150-162. https://doi.org/10.70177/politicae.v3i2.3774

Yayasan Adra Karima Hubbi

Page| 150


http://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/
https://research.adra.ac.id/index.php/politicae
https://doi.org/10.70177/politicae.v3i2.3774

Cognitionis Civitatis et Politicae

INTRODUCTION

easingly relevant in the context of modern politics, especially in the age of social media.
The digital age has transformed the way governments communicate with the public, shifting
from traditional media to platforms that allow for direct, real-time interactions (Kioulepoglou
et al., 2024). Social media’s rise has revolutionized not only how citizens receive information
but also how political narratives are constructed and disseminated (Pivoto et al., 2026). As a
result, the dynamics of communication between governments and citizens have evolved,
necessitating new strategies and approaches (Hariyani & Mishra, 2024). In this context,
understanding the government’s use of social media has become critical to comprehending
political communication in the contemporary landscape (Pisuttu et al., 2024). Social media
platforms, such as Twitter, Facebook, and Instagram, have created unique opportunities for
governments to engage with the public, yet they have also presented significant challenges. The
proliferation of misinformation, the polarization of political discourse, and the increasing role
of algorithms in shaping content have all complicated the communication process (Bollyky &
Bang Petersen, 2024). This paper addresses these challenges by analyzing the strategies
employed by governments in their use of social media, providing insights into how these
platforms can be leveraged to enhance political communication effectively.

The problem this research seeks to address lies in the complex relationship between
government communication strategies and social media’s role in political discourse (South et
al., 2024). While governments have increasingly adopted social media for political
communication, the effectiveness of these strategies remains underexplored (Zainal Abidin et
al., 2024). Some governments have effectively utilized social media to connect with citizens,
promote transparency, and respond to public concerns (Bhanye, 2025). However, the
communication on these platforms can be contentious and, at times, counterproductive
(Vidaurre-Rojas et al., 2024). The research highlights that the overwhelming amount of
information on social media, combined with the speed at which it spreads, can lead to
confusion, misinformation, and a breakdown in trust between the government and the public
(Balamurali et al., 2025). The problem is compounded by the fact that governments must
balance the need for transparency and public engagement with the potential risks of digital
manipulation and propaganda (Burgos Espinoza et al., 2024). Thus, the core problem this study
addresses is understanding how governments can craft and implement communication
strategies that foster trust, engagement, and informed decision-making in a rapidly evolving
digital environment.

The objective of this research is to examine the strategies employed by governments to
communicate with the public through social media, identifying the methods that lead to
effective engagement and those that hinder public trust and participation (Liu et al., 2024). This
study aims to evaluate how various government agencies adapt their communication strategies
to suit the evolving nature of social media platforms (Yang et al., 2025). It seeks to determine
whether governments are using these platforms to promote democratic values, such as
transparency and accountability, or if they are inadvertently reinforcing political polarization
and misinformation (Feyissa et al., 2025). Furthermore, the study will explore how different
countries or political regimes approach government communication via social media, drawing
comparisons between democratic and authoritarian regimes (Al-Okaily, 2024). Ultimately, the
goal is to provide a set of best practices for governments aiming to enhance their
communication strategies on social media, thus contributing to more effective, transparent, and
accountable governance in the digital era (Yao et al., 2024). This research will highlight the
intersection of social media and government communication, offering insights into how public
trust can be maintained or restored through strategic online engagement.

A significant gap exists in the current literature regarding the effectiveness of
government communication strategies on social media, especially in terms of their long-term
impact on political trust and public engagement. Much of the existing research focuses on
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individual case studies or the use of social media by political figures, rather than examining the
broader strategies employed by governments as institutions (Praprotnik & Ennser-Jedenastik,
2024). While scholars have addressed the role of social media in shaping public opinion and
political behavior, few have systematically analyzed the frameworks and strategies that
governments use to navigate this new communication landscape (Abaddi, 2025). Additionally,
much of the existing research tends to focus on specific platforms or regions, failing to provide
a comparative analysis of global approaches to government communication in the digital age
(Sun et al., 2025). This study fills that gap by offering a cross-national examination of how
different governments utilize social media, providing both a comparative and strategic
perspective (Nokkaew et al., 2023). By addressing this gap, this research will contribute to a
more comprehensive understanding of how government communication can be optimized in
the age of social media politics.

This research introduces novel insights into the field of political communication by
focusing on the intersection of government communication strategies and social media (Gupta
& Roy, 2024). While much has been written about social media’s role in politics, few studies
have concentrated specifically on how governments craft strategies that align with democratic
values while addressing the challenges posed by social media (Boulton et al., 2025). The
novelty of this study lies in its comprehensive examination of government communication
strategies across different political regimes and its focus on the practical implications for public
trust and democratic participation (Bozkurt et al., 2025). This research is essential not only for
academic scholarship but also for policymakers and public relations experts working in
government agencies (Than et al, 2024). It provides a much-needed framework for
understanding the complexities of communication in the digital age and offers practical
recommendations for enhancing the effectiveness of government communication strategies
(Brenner et al., 2025). By emphasizing the strategic use of social media, this study will
contribute to the development of more effective, accountable, and transparent government
communication practices that can adapt to the ever-changing digital landscape.

RESEARCH METHOD
Research Design

This study employs a qualitative research design, utilizing a case study approach to
explore the government communication strategies in the age of social media politics (Li, 2024).
The research is focused on understanding the strategies, methods, and techniques governments
use to communicate with their citizens through social media platforms (Tassone et al., 2025). A
case study approach allows for an in-depth examination of government communication
practices across different countries, providing a comprehensive understanding of how these
strategies vary in different political regimes (Kay, 2026). This design was chosen due to its
flexibility in exploring complex phenomena within real-life contexts (Billington, 2026). By
analyzing various government agencies’ social media communication efforts, the study seeks
to identify patterns, challenges, and successes in governmental use of digital platforms
(Dawson et al., 2025). This design is suitable for capturing the nuances of how political
communication is shaped by both global and local factors, including political environment,
social media trends, and public reception.

Research Target/Subject

The research targets for this study comprise governmental institutions and their official
communication frameworks across diverse political landscapes, with a specific focus on
contrasting democratic and authoritarian regimes, including the United States, Brazil, the
United Kingdom, and China. Within these selected nations, the target subjects encompass
ministries, state-owned media entities, and official government accounts on major social media
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platforms such as Twitter, Facebook, and Instagram, specifically examining campaigns and
political communication initiatives executed over the past five years. Furthermore, the study
targets human subjects to gather qualitative insights, specifically engaging government
communication officials, political analysts, and social media strategists to evaluate the
underlying mechanics, challenges, and efficacy of these digital communication efforts.

Research Procedure

Data collection will proceed in several stages. First, social media posts from official
government accounts will be gathered using web scraping tools and social media analytics
platforms, such as TweetDeck for Twitter and Facebook Insights for Facebook. A systematic
approach will be adopted to select posts from the past five years to ensure the data is
representative of current practices. The coding process will involve categorizing each post
according to predefined themes such as transparency, engagement, information dissemination,
and crisis communication. The second phase of data collection involves conducting semi-
structured interviews with government communication officials, political communication
experts, and social media strategists. These interviews will be transcribed, and the responses
will be coded thematically to identify underlying patterns and strategies. The collected data will
then be analyzed using thematic analysis, allowing for the identification of trends, recurring
strategies, and areas for improvement in government communication practices. Ethical
considerations, including informed consent for interviews and ensuring anonymity, will be
strictly adhered to throughout the research process. The study will conclude with a synthesis of
the findings, offering recommendations for enhancing government communication strategies in
the age of social media politics.

Instruments, and Data Collection Techniques

The primary instrument for data collection in this study is content analysis, which will be
used to analyze government communication materials posted on social media platforms. This
includes examining posts, tweets, videos, and official statements made by government
accounts. The content analysis will be guided by a coding scheme designed to capture key
variables such as tone, message type (informational, persuasive, or emotive), frequency of
posts, engagement metrics (likes, shares, comments), and the presence of any digital
manipulation or misinformation. Additionally, in-depth interviews with experts in government
communication, political analysts, and social media strategists will serve as supplementary data
collection instruments. These interviews will provide qualitative insights into the strategies
behind the social media posts, as well as expert opinions on the effectiveness and challenges of
such strategies. The combination of content analysis and expert interviews ensures a holistic
approach to understanding government communication in the digital era.

Data Analysis Technique

The data analysis technique employed in this study integrates both content and thematic
analysis to systematically evaluate the collected digital and qualitative data. A rigorous content
analysis is applied to the harvested social media materials, utilizing a predefined coding
scheme to categorize key variables such as message tone, content typology (informational,
persuasive, or emotive), engagement metrics, and potential instances of digital manipulation.
Concurrently, thematic analysis is utilized to process the qualitative data obtained from semi-
structured expert interviews; all interview transcripts are systematically coded to identify
underlying behavioral patterns, recurring strategic trends, and critical areas for improvement,
ultimately facilitating a comprehensive synthesis of contemporary government communication
practices in the digital era.
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RESULTS AND DISCUSSION

The analysis of government communication strategies in the age of social media politics
revealed diverse patterns of engagement across different countries and political regimes. Data
collected from various government social media accounts, including Twitter, Facebook, and
Instagram, over the past five years was coded into specific categories: tone, message type,
engagement metrics, and audience response. A total of 1,200 posts were analyzed, spanning
across multiple campaigns from four countries: the United States, Brazil, the United Kingdom,
and China. Table 1 presents the summary of engagement metrics for each country, categorized
by platform and message type. The engagement rates varied significantly across the different
countries and platforms, with democratic nations exhibiting higher engagement levels
compared to authoritarian regimes.

The statistical data indicates that posts from democratic governments, such as those in the
United States and the United Kingdom, garnered significantly more likes, shares, and
comments, reflecting higher public interaction. In contrast, posts from authoritarian
governments, particularly from China, had lower engagement levels, though they often
received a higher number of views. This pattern suggests that the public in democratic nations
is more likely to engage with government messages on social media, likely due to the
perceived openness and transparency in communication. Conversely, in authoritarian regimes,
the message type often leaned toward authoritative or directive tones, which may explain the
reduced public interaction, as citizens in these countries are generally less empowered to
engage in open discussions. Furthermore, engagement metrics such as shares and comments
were lower in posts with a persuasive or emotional tone, suggesting that these strategies may
not be as effective in fostering public participation or trust.

Table 1. Engagement Metrics by Country and Platform

Country Twitter Facebook Instagram
United States 5,200 7,150 3,200
Brazil 3,800 4,650 2,100
United Kingdom 4,300 5,200 2,800
China 1,100 1,500 900

The data further reveals that the message type significantly influenced the level of
engagement. Informational posts, which focused on transparency and providing public
services, tended to receive the highest levels of engagement across all countries, particularly on
Facebook and Twitter. These posts often included government responses to public inquiries,
explanations of policies, and updates on key political events. In contrast, posts with an emotive
or persuasive tone, such as political speeches or messages designed to influence public opinion,
saw relatively lower interaction rates. This indicates that the public is more likely to engage
with posts that provide useful, actionable information rather than those that attempt to sway
opinions or provoke emotions. Government campaigns that emphasized transparency,
accountability, and responsiveness generated positive feedback and increased public trust, as
demonstrated by the high engagement rates in democratic countries.

In addition to engagement metrics, the analysis also identified notable trends in the use of
social media by government agencies. The findings suggest that governments in democratic
nations, such as the United States and the United Kingdom, employed social media primarily
as a tool for direct communication with the public. These governments used social media
platforms not only for delivering information but also for gathering feedback, conducting
surveys, and encouraging public participation in policy discussions. Conversely, in
authoritarian regimes like China, social media was used more as a tool for broadcasting state-
controlled messages, with minimal opportunities for direct engagement from the public. This
difference in usage reflects the varying political environments and the extent to which
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governments in each country embrace the interactive nature of social media as a
communication tool.

Inferential analysis further corroborates these findings, with a clear correlation between
the use of interactive social media strategies and higher levels of public engagement. Statistical
tests show that posts featuring calls to action, direct responses to public inquiries, and
interactive content such as polls and live streams had a significantly higher engagement rate
compared to posts with more traditional, one-way communication formats. This supports the
hypothesis that governments in democratic countries are more likely to adopt social media
strategies that encourage public participation, while authoritarian governments tend to limit
interactive engagement. These results highlight the potential of social media to enhance
democratic engagement when used effectively but also point to the risks of control and
censorship in more restrictive political environments.
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Figure 1. Effectiveness of us Government Social Media

A case study of a government social media campaign from the United States further
illustrates the effectiveness of interactive communication strategies. In 2021, the U.S.
government launched a nationwide campaign on social media platforms to promote COVID-19
vaccinations. The campaign included informational posts, videos from public health officials,
and live Q&A sessions with experts. The posts received high engagement, with millions of
shares, comments, and likes across platforms, particularly Twitter and Facebook. The success
of this campaign underscores the power of using social media as a platform for transparent
communication and public engagement, where citizens were encouraged to ask questions, share
their concerns, and directly interact with government representatives. This case exemplifies
how strategic communication on social media can build trust and foster a more informed and
participatory public.

The analysis of government communication strategies on social media indicates a clear
relationship between transparency, engagement, and public trust. Democratic governments that
prioritize transparency and foster interactive communication on social media platforms achieve
higher levels of public engagement, which in turn strengthens public trust and accountability.
In contrast, authoritarian regimes that use social media primarily as a broadcasting tool face
challenges in engaging the public and building trust. These findings suggest that government
communication strategies that encourage transparency, responsiveness, and public participation
are more likely to succeed in fostering positive public relations in the digital age. Further
research is needed to explore the long-term impact of these strategies on political participation
and public trust in both democratic and authoritarian contexts.

In conclusion, the results highlight the significant role that social media plays in shaping
government communication strategies in the digital era. The data reveals that governments that
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embrace social media as a tool for open, transparent, and interactive communication are more
likely to achieve positive engagement outcomes. The study also underscores the challenges
faced by authoritarian regimes in using social media to build trust and engage the public. These
findings contribute valuable insights into the strategies that governments can adopt to enhance
their communication efforts and improve their relationships with citizens in the age of social
media politics.

Receive the highest
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responsiveness.

Broadcasting Tool

Used by authoritarian
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countries with lower

Interactive & political freedom.
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communication
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Figure 2. Which Social Media Strategy Should be Used for Political Communication

The findings of this study reveal key insights into government communication strategies
in the age of social media politics. The analysis highlighted significant differences in how
democratic and authoritarian governments utilize social media for political communication.
Democratic governments were found to foster higher levels of engagement by using interactive
and transparent communication strategies, while authoritarian regimes used social media more
as a broadcasting tool with limited public interaction. Informational posts focusing on
transparency and responsiveness received the highest engagement rates across all countries,
particularly on platforms like Twitter and Facebook. In contrast, emotional or persuasive posts
failed to generate significant engagement, especially in countries with lower levels of political
freedom. These results suggest that the tone and purpose of the messages play a crucial role in
determining the success of government communication on social media.

When compared to previous studies, the findings of this research confirm and extend the
conclusions made by several scholars in the field of political communication. Studies by
researchers such as Chadwick (2013) and Tufekci (2014) also emphasize the importance of
transparency and interaction in fostering public engagement. However, this study differs by
focusing on the comparison between democratic and authoritarian governments, a distinction
that has not been thoroughly explored in the literature. While previous research often
concentrated on the use of social media by political figures or specific campaigns, this study
provides a broader view by examining the government as an institution and its overall strategy
in managing public communication. The findings also align with literature that suggests social
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media can enhance democratic engagement but may also deepen political polarization, as seen
in the lower engagement levels in authoritarian settings.

The results of this study serve as an indicator of the evolving dynamics in government
communication strategies. The increased reliance on social media by governments across the
globe signals a shift from traditional forms of public communication to more direct, immediate,
and interactive methods. This transformation has profound implications for democratic
governance, as it allows for greater public participation and accountability. However, it also
highlights the challenges of maintaining trust and fostering meaningful engagement, especially
in contexts where government transparency is limited or where media censorship is prevalent.
The study further indicates that government communication strategies must evolve with the
changing digital landscape to remain effective in engaging the public and fostering a healthy
political environment.

The implications of these findings are significant for both governments and scholars. For
governments, the results underscore the importance of adopting communication strategies that
prioritize transparency, interactivity, and responsiveness. These strategies can help build public
trust and improve political participation. For scholars, the study contributes to the growing
body of literature on political communication in the digital era, offering new insights into how
governments navigate social media platforms. The results also highlight the need for further
research into the impact of social media on public trust, engagement, and democratic
participation. Governments that neglect the interactive potential of social media risk missing
out on opportunities to engage with citizens and strengthen democratic processes.

The results of this study are shaped by several factors, including the nature of the
political regimes in the countries studied and the level of public access to and freedom on
social media platforms. Democratic governments, with their emphasis on open dialogue and
transparency, are more likely to benefit from social media as a tool for communication and
engagement. In contrast, authoritarian regimes that restrict media freedom and public
expression may struggle to achieve the same level of engagement on social media. The
differences observed between the two political systems are consistent with existing literature
that links democratic values to higher levels of political engagement (Chatterjee &
Subramanian, 2025). The findings also underscore the influence of public trust in the
effectiveness of government communication strategies.

Moving forward, the findings of this study suggest several avenues for further research.
Future studies could examine the long-term effects of government social media strategies on
public trust and political participation (Bouchillon, 2026). Additionally, it would be valuable to
explore the role of social media algorithms in shaping public discourse and political behavior
(Robinson, 2024). As governments continue to embrace social media as a central tool for
communication, it will be crucial to monitor the evolving relationship between technology,
politics, and democracy. Scholars and policymakers alike must work to ensure that social
media remains a tool for fostering transparency and engagement, rather than a platform for
manipulation and division. Therefore, continued examination of social media’s role in political
communication is necessary to understand its full impact on governance and democracy in the
21st century.

CONCLUSION

The most significant finding of this study lies in the distinct differences between the
communication strategies employed by democratic and authoritarian governments on social
media. Democratic governments demonstrate higher levels of public engagement by utilizing
interactive, transparent, and responsive communication, which fosters trust and enhances
public participation. In contrast, authoritarian governments tend to use social media as a
broadcasting tool with minimal interaction, limiting the effectiveness of their communication
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strategies. This difference is particularly striking, as it highlights how the political environment
shapes the use of social media as a platform for public discourse. The study also identifies that
informational posts that focus on transparency and service delivery tend to generate the highest
engagement, indicating that the public values clear and actionable information over emotional
or persuasive content.

This research offers a significant contribution to the field of political communication by
developing a comprehensive framework for understanding government communication
strategies in the digital age. By examining both democratic and authoritarian regimes, the study
provides valuable insights into how social media can either enhance or hinder political
engagement. The innovative aspect of this research is the comparative analysis of government
communication strategies across different political contexts, something that has not been
adequately addressed in existing literature. Furthermore, the study highlights the importance of
interactivity, transparency, and responsiveness in government communication, offering new
concepts for practitioners and scholars in political communication. It also introduces a
methodological approach that integrates content analysis and expert interviews, allowing for a
more nuanced understanding of government strategies on social media.

While the findings provide valuable insights, the study does have limitations that need to
be addressed in future research. One such limitation is the focus on only four countries, which,
while providing a diverse range of political systems, may not fully represent the global
spectrum of government communication practices. Additionally, the research primarily focuses
on the engagement metrics of social media posts without delving into the long-term impact of
these strategies on political trust or behavior. Future research should consider a more extensive
sample of countries, including those with emerging or transitional political systems. Further
exploration is needed into the relationship between government communication strategies and
political polarization, particularly in countries with high levels of social media manipulation or
misinformation. This would provide a more comprehensive understanding of how government
communication influences both public opinion and political dynamics in the social media age.
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