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INTRODUCTION

The social fabric of young adulthood has been fundamentally rewoven by the pervasive
integration of social media platforms (Pitchan et al.,, 2025; Ward et al., 2025). For
contemporary emerging adults, platforms such as Instagram, TikTok, and Facebook are not
merely supplementary communication tools but are central arenas for social interaction,
identity formation, and the negotiation of social status. This digital immersion means that a
significant portion of their social lives unfolds within an environment governed by algorithms,
metrics of public approval, and the constant performance of self. Understanding the
psychological impact of this digitally mediated social world is one of the most pressing tasks
for modern psychological science.

A foundational and universal aspect of human social life is the process of social
comparison, a concept first systematically articulated by Leon Festinger. This theory posits that
individuals have an innate drive to evaluate their own opinions and abilities by comparing
themselves to others (Michalak & Ellixson, 2025; Salerno et al., 2025). This process helps
individuals to understand their social standing, form judgments about themselves, and guide
their behavior. While social comparison is a natural and often adaptive human tendency, its
psychological consequences are heavily dependent on the nature and direction of the
comparisons made, particularly whether one compares oneself to others perceived as better off
(upward comparison) or worse off (downward comparison).

Social media platforms have created an unprecedented and historically novel
environment for social comparison. Unlike offline interactions, which offer a more balanced
and realistic view of others’ lives, social media feeds are typically composed of carefully
curated, highly idealized self-presentations (Hassoun et al., 2025; Sehgal et al., 2025). Users
are constantly exposed to a stream of their peers’ highlight reels celebrating achievements,
showcasing peak experiences, and displaying idealized physical appearances. This creates a
skewed social reality, an environment supercharged for upward social comparison, which is
theorized to have significant and potentially detrimental implications for an individual’s
psychological well-being, most notably their self-esteem.

The central problem this research addresses is that while a link between social media use
and negative mental health outcomes is widely suspected, the specific psychological
mechanisms driving this relationship remain insufficiently understood and empirically verified
(Cérdenas Curiel et al., 2025; Ying et al., 2025). The public discourse often relies on broad
generalizations about “social media addiction” or the negative effects of “screen time.” The
critical problem for scientific inquiry is to move beyond these generalities and identify the
precise, testable psychological processes through which engagement with these platforms
translates into specific psychological outcomes like diminished self-esteem.

The specific issue is that the very architecture of modern social media platforms appears
designed to maximize social comparison. Features such as “like” counts, follower metrics, and
algorithmically curated feeds that showcase popular and successful content create a relentless,
quantified, and public hierarchy of social value (Chooset & Sukhabot, 2025; Subasinghe et al.,
2025). This environment provides a constant stream of data for upward comparison, a
phenomenon that is far more pervasive and intense than the intermittent social comparisons of
the pre-digital era. The problem is that this unique, technologically-mediated form of social
comparison may be a primary driver of the negative mental health trends observed in young
adult populations.
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This leads to a significant clinical and public health problem. Without a clear, evidence-
based understanding of the core psychological mechanisms at play, interventions aimed at
mitigating the negative effects of social media are likely to be ineffective. Simply advising
young people to reduce their screen time fails to address the underlying psychological
processes (Arendt & Reershemius, 2025; Sonne Vyas, 2025). The problem this study confronts
is the critical need to empirically test a specific mediational model: one that posits that the
intensity of social media use leads to a greater orientation toward social comparison, and that it
is this heightened tendency for comparison that, in turn, leads to a reduction in self-esteem.

The primary objective of this study is to conduct a rigorous, cross-sectional investigation
into the relationships between three key variables: the intensity of social media use, an
individual’s general orientation toward social comparison, and their global self-esteem. This
research aims to quantify the strength and direction of the associations between these
constructs within a sample of young adults, a demographic that is both highly engaged with
social media and in a critical period of identity and self-concept development (Armah et al.,
2025; Egas & Toasa, 2025). The central goal is to establish the statistical links between these
three distinct but theoretically related variables.

A second, more sophisticated objective is to test a specific mediational hypothesis. The
study aims to determine whether the tendency for social comparison acts as a significant
psychological mediator in the relationship between social media intensity and self-esteem
(Byron Tuazon & Renee Ching, 2025; Verma et al., 2025). This involves not only examining
the direct correlations but also employing statistical mediation analysis to test the hypothesis
that intensive social media use does not impact self-esteem directly, but rather does so
indirectly by increasing an individual’s propensity to engage in social comparison, which then
negatively affects their self-worth.

Ultimately, this research aims to provide a clear, empirically validated explanatory model
for a commonly observed but poorly understood phenomenon. The study endeavors to move
beyond simple correlational findings and offer a more nuanced understanding of the
psychological pathway through which social media engagement may pose a risk to mental
well-being (Armah et al., 2025; Byron Tuazon & Renee Ching, 2025). The expected outcome
is a data-driven model that can inform the development of more targeted and effective
interventions, providing a clear answer to the question of Zow and why intensive social media
use is linked to lower self-esteem.

The scholarly literature on social media and mental health is vast and rapidly expanding.
A significant gap, however, exists in the number of studies that explicitly test a mediational
model with social comparison as the central mechanism linking platform use to self-esteem.
While many studies have established direct correlations between social media use and various
negative outcomes, fewer have employed the statistical rigor of mediation analysis to unpack
the underlying psychological processes (Sridhar & King, 2025; Verma et al., 2025). The
literature needs more research that moves from asking “if” there is a link to explaining “how”
that link operates.

A second, methodological gap pertains to the measurement of social media use itself.
Many studies rely on simple, single-item measures such as self-reported daily hours of use,
which can be unreliable and fail to capture the depth of a user’s psychological investment in the
platforms. The literature lacks a sufficient number of studies that utilize validated, multi-item
scales, such as the Social Media Intensity Scale, which measure the emotional connection to
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and integration of social media into a person’s daily life, providing a more robust and
meaningful measure of engagement.

A third gap is conceptual, relating to the integration of classic social psychology theory
with modern media research. While Festinger’s Social Comparison Theory provides a perfect
theoretical framework for understanding the effects of social media, it is not always explicitly
used as the basis for empirical investigation in this area (Flynn, 2025; Pontillas, 2025). There is
a need for more research that is explicitly theory-driven, using established psychological
constructs and validated instruments to test hypotheses derived from foundational theories.
This study is designed to fill these specific gaps by employing a robust mediational design with
validated scales grounded in established psychological theory.

The principal novelty of this research lies in its specific and rigorous testing of a
mediational model of social media’s impact on self-esteem. By using a combination of three
distinct, validated scales the Social Media Intensity Scale, the lowa-Netherlands Comparison
Orientation Measure, and the Rosenberg Self-Esteem Scale this study provides a more
sophisticated and powerful analysis than much of the existing correlational research. This
multi-instrument, theory-driven approach allows for a clear and statistically robust examination
of the psychological pathway from platform engagement to self-evaluation, which is a
significant and innovative contribution to the field.

This research is justified by the widespread and growing concerns about the mental
health of young adults in the digital age. Rates of anxiety, depression, and low self-esteem are
on the rise in this demographic, and intensive social media use is frequently cited as a potential
contributing factor. This study is essential because it seeks to provide empirical evidence to
inform this critical public health conversation. Understanding the specific psychological
mechanisms that may be at play is a prerequisite for developing effective prevention and
intervention strategies.

The ultimate justification for this work rests on its potential to generate actionable
insights for individuals, clinicians, and educators. By identifying social comparison as a key
mediating variable, the findings can inform the development of targeted media literacy
programs and therapeutic interventions (Kankanamge et al., 2025; Pontillas, 2025). Instead of
simply advising users to “unplug,” interventions can be designed to teach them how to engage
with social media more mindfully, to recognize and challenge their own tendencies for upward
social comparison, and to build a more resilient sense of self-worth.

RESEARCH METHOD

This study examines the interrelationships among social media intensity, social
comparison orientation, and self-esteem among young adults. A quantitative approach was
adopted to explore how these psychological and behavioral variables interact within the context
of contemporary digital media use. The study is grounded in prior research indicating that
social media engagement may influence self-evaluative processes through comparative
mechanisms (Hutchinson et al., 2025; Sridhar & King, 2025).
Research Design

A cross-sectional survey design was utilized in this study to examine associations among
social media intensity, social comparison orientation, and self-esteem at a single point in time.
This design was selected due to its practicality in gathering data from a relatively large sample
efficiently while enabling the analysis of relationships between multiple variables
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simultaneously (Hutchinson et al., 2025; Sridhar & King, 2025). The study followed a
correlational framework and specifically tested a mediation model in which social comparison
orientation was proposed as a mediating variable linking social media intensity to self-esteem
outcomes.
Research Target/Subject

target population consisted of young adults, particularly undergraduate students, who
represent a group with high exposure to and frequent use of social media platforms.
Participants were recruited using a convenience sampling approach from a large public
university in the United States. The final sample included 350 students aged between 18 and 24
years (M = 20.7, SD = 1.8), comprising 210 females (60%) and 140 males (40%), and
representing various academic disciplines.
Research Procedure

The research was conducted following approval from the university’s institutional review
board to ensure ethical compliance. Participants were recruited via an online research
participation system and provided informed consent before participation. They completed a
single structured online questionnaire that included standardized instruments measuring social
media intensity, social comparison orientation, self-esteem, and demographic characteristics.
The survey required approximately 20 minutes to complete, after which responses were
anonymized and securely stored for further statistical processing, including correlation and
mediation analyses using SPSS and the PROCESS macro.
Instruments and Data Collection Techniques

Data were collected using three standardized psychometric scales. Social media intensity
was measured using the Social Media Intensity Scale, which evaluates users’ emotional
attachment and integration of social media into daily life (Hutchinson et al., 2025; Pontillas,
2025). Social comparison orientation was assessed using the Iowa-Netherlands Comparison
Orientation Measure (INCOM), a widely validated instrument for measuring individuals’
tendency to compare themselves with others. Self-esteem was evaluated using the Rosenberg
Self-Esteem Scale, a well-established tool for assessing global self-worth. Data collection was
carried out through an online survey platform to ensure accessibility and efficiency.
Data Analysis Technique

The collected data were analyzed using IBM SPSS software. Initial analyses included
descriptive statistics to summarize participant characteristics and key variables, followed by
Pearson correlation analysis to examine the relationships among social media intensity, social
comparison orientation, and self-esteem. To test the hypothesized mediation model, a formal
mediation analysis was conducted using the PROCESS macro, allowing for the examination of
indirect effects of social media intensity on self-esteem through social comparison orientation.
Statistical significance was evaluated at conventional thresholds to determine the strength and
direction of observed relationships.

RESULTS AND DISCUSSION

The initial analysis involved computing descriptive statistics for the three primary
variables measured in the study. The sample of 350 young adults reported a moderate to high
level of social media intensity, a moderate tendency for social comparison, and self-esteem
scores that were slightly below the established midpoint for the scale. The data were normally
distributed, meeting the assumptions for the planned correlational and mediational analyses.
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A summary of these descriptive statistics is presented in Table 1. The table provides the
mean scores (M), standard deviations (SD), and the potential range for each of the three
validated scales used: the Social Media Intensity Scale, the lowa-Netherlands Comparison
Orientation Measure (INCOM), and the Rosenberg Self-Esteem Scale.

Table 1. Descriptive Statistics for Primary Study Variables (N=350)

Variable Scale Range Mean (M) Standard Deviation (SD)
Social Media Intensity 1-5 3.85 0.75
Social Comparison (INCOM) 1-5 3.42 0.88
Self-Esteem (Rosenberg) 10 - 40 21.55 5.21

The descriptive data indicate that, on average, the young adults in this sample are highly
integrated with social media, as reflected by the mean score of 3.85 on a 5-point scale. This
confirms that the chosen population is appropriate for investigating the effects of intensive
social media use. The mean score for social comparison (M=3.42) suggests that the tendency to
compare oneself to others is a common but not universal trait within this group.

The mean self-esteem score (M=21.55 on a scale of 10-40) is particularly noteworthy. A
score in this range is typically interpreted as being in the lower end of the normal range,
suggesting that this population, as a whole, may be experiencing some challenges with self-
worth. The variability in all three measures, as shown by the standard deviations, indicates a
sufficient range of scores to conduct meaningful correlational analyses.

Pearson correlation analyses were conducted to examine the direct relationships between
the three primary variables. A strong, positive, and statistically significant correlation was
found between Social Media Intensity and Social Comparison Orientation (r = .45, p <.001). A
strong, negative, and statistically significant correlation was found between Social Comparison
Orientation and Self-Esteem (r = -.52, p <.001).

A smaller, but still statistically significant, negative correlation was also found between
Social Media Intensity and Self-Esteem (r = -.28, p < .001). This pattern of correlations
provides the necessary prerequisite conditions for testing a mediational model, as all three
variables are significantly related to one another in the hypothesized directions.

A formal mediation analysis was conducted using the PROCESS macro for SPSS to test
the hypothesis that social comparison mediates the relationship between social media intensity
and self-esteem. The results of this analysis were statistically significant. The indirect effect of
social media intensity on self-esteem through social comparison was significant (Indirect Effect
=-0.19, 95% CI [-0.25, -0.13]), as the confidence interval did not contain zero.

The direct effect of social media intensity on self-esteem, after accounting for the
mediating role of social comparison, was no longer statistically significant (Direct Effect = -
0.09, p = .08). This pattern, where the indirect effect is significant and the direct effect becomes
non-significant, provides strong support for a full mediation model. The model as a whole
explained a significant portion of the variance in self-esteem (R* = .29, F(2, 347) = 70.12, p <
.001).

A clear and logical pathway is evident when connecting the correlational data to the
mediation analysis. The significant positive correlation between social media intensity and
social comparison (r = .45) establishes the first part of the mediational chain: higher
engagement with social media is linked to a greater tendency to compare oneself to others. The
significant negative correlation between social comparison and self-esteem (r = -.52)
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establishes the second part of the chain: this increased tendency for comparison is linked to
lower feelings of self-worth.

The mediation analysis statistically weaves these two correlational links together to
explain the initial, weaker correlation between social media intensity and self-esteem (r = -.28).
The analysis confirms that the reason high social media use is linked to lower self-esteem is not
primarily a direct effect, but is rather an indirect effect that operates through the mechanism of
social comparison. The correlational findings represent the individual building blocks that the
mediation model assembles into a coherent explanatory pathway.

To provide a concrete illustration of these findings, the profile of “Jessica,” a 19-year-old
participant, is presented. Jessica’s score on the Social Media Intensity Scale was in the top 10%
of the sample. Her responses on the INCOM scale were also very high, indicating a strong
tendency to compare herself with others. Her Rosenberg Self-Esteem Scale score was in the
bottom 10% of the sample, indicating significant issues with self-worth.

In contrast, the profile of “David,” a 20-year-old participant, is presented. David’s score
on the Social Media Intensity Scale was in the bottom 10% of the sample. His INCOM score
was also very low, suggesting he rarely engages in social comparison. His score on the
Rosenberg Self-Esteem Scale was in the top 10% of the sample, reflecting a very strong and
positive sense of self-worth.

Jessica’s case provides a clear, individual-level example of the mediational pathway
identified in the statistical analysis. Her deep integration with social media platforms provides
a constant stream of opportunities for upward social comparison, a tendency her INCOM score
confirms she is prone to. This constant process of comparing her own life to the curated
highlight reels of her peers is a plausible and direct explanation for her very low self-esteem
score. Her profile is a real-world manifestation of the full mediational model.

David’s case illustrates the opposite end of the spectrum and serves as a natural control.
His low engagement with social media means he is significantly less exposed to the idealized
self-presentations that trigger social comparison. His low INCOM score reflects this lack of
comparative processing. Without the constant pressure of upward social comparison, he is
better able to maintain a high level of self-esteem. His profile demonstrates how a lower “dose”
of the independent variable leads to a lower level of the mediator and, consequently, a more
positive outcome.

The collective findings of this study provide strong, cross-sectional evidence for a
specific psychological pathway linking social media use to lower self-esteem in young adults.
The results consistently show that more intensive engagement with social media is associated
with a greater tendency to engage in social comparison, and it is this heightened comparison
orientation that is, in turn, strongly associated with diminished feelings of self-worth.

This research interprets social comparison not as a peripheral factor, but as the primary
psychological mechanism through which the negative effects of social media on self-esteem are
transmitted. The full mediation found in the analysis suggests that the danger of social media
lies less in the technology itself and more in its powerful ability to amplify a natural but
potentially harmful human tendency. The findings point to social comparison as a critical target
for interventions aimed at promoting mental well-being in the digital age.

The results of this cross-sectional study provide a clear and statistically robust model of
the psychological pathway linking social media use to self-esteem in young adults. The
quantitative data first established significant bivariate relationships between the three core

Page | 143




Research Psychologie, Orientation et Conseil

variables. A strong positive correlation was found between the intensity of social media use
and an individual’s orientation toward social comparison. In turn, a strong negative correlation
was found between this comparison orientation and global self-esteem.

The central finding of this research was the confirmation of the mediational hypothesis.
The formal mediation analysis revealed that the relationship between social media intensity and
lower self-esteem was fully mediated by social comparison. The indirect effect was significant,
while the direct effect of social media intensity on self-esteem became non-significant after
accounting for the mediator. This pattern provides powerful support for the proposed
explanatory pathway.

The model as a whole was highly significant, explaining a substantial portion of the
variance in self-esteem among the participants. This indicates that the combination of social
media intensity and social comparison orientation is a potent predictor of an individual’s
feelings of self-worth. The findings were consistent and unambiguous, pointing to a specific
psychological process rather than a simple, direct effect of technology on well-being.

The case study profiles of “Jessica” and “David” serve as compelling, real-world
illustrations of the statistical findings. Jessica’s profile of high social media intensity, high
comparison orientation, and low self-esteem, contrasted with David’s profile of low
engagement in both social media and comparison alongside high self-esteem, provides a
narrative anchor for the aggregate data. These individual cases bring the mediational pathway
to life, demonstrating how these variables manifest in the experiences of young adults.

These findings provide strong, empirical support for the application of Festinger’s Social
Comparison Theory to the modern digital environment. While the theory was developed long
before the advent of the internet, this study demonstrates its profound relevance in explaining
the psychological impact of social media. The results confirm the theory’s core tenet that an
environment rich in comparison opportunities can significantly influence self-evaluation, and it
validates social media as a powerful new context for this fundamental human process.

The study significantly refines the broader body of literature that has often reported a
simple, direct negative correlation between screen time and mental well-being. By employing a
more sophisticated measure of social media intensity and testing a mediational model, our
research moves beyond this simplistic association. It provides a specific mechanism social
comparison that explains sow and why this relationship exists, a level of explanatory detail that
1s often missing from more general studies on technology and mental health.

The results align closely with research on the ‘“highlight reel” phenomenon of social
media. This literature posits that the curated, idealized nature of online self-presentations
creates a skewed social environment dominated by opportunities for upward social comparison.
Our finding that higher social media intensity is linked to a greater comparison orientation
provides direct, quantitative support for this hypothesis, suggesting that prolonged exposure to
these idealized images does indeed foster a more comparative mindset.

A point of departure from some technologically deterministic literature is the emphasis
on an underlying psychological trait. The full mediation model suggests that social media is not
inherently “bad” for self-esteem. Instead, its negative effect is transmitted through its powerful
ability to amplify a pre-existing human tendency for social comparison. This shifts the focus
from the technology itself to the interaction between the technology and the user’s
psychological processes, a more nuanced perspective than one that simply blames the platform.
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The findings signify that modern social media platforms function as powerful “social
comparison engines.” Their very architecture with its emphasis on quantifiable metrics of
popularity and its algorithmic curation of highly engaging, often idealized content creates an
environment that is hyper-saturated with stimuli for self-evaluation. The results reflect a reality
where the digital spaces inhabited by young adults are fundamentally designed in a way that
exacerbates a natural but potentially harmful psychological tendency.

The full mediation model is a particularly meaningful finding. It signifies that the
primary psychological “danger” of social media may not be the time spent on the platforms,
but the cognitive habits and thought patterns that this time encourages. The results suggest that
the crucial event is not the act of logging on, but the subsequent act of comparing one’s own
life, body, or achievements to the curated content one encounters. This reflects a shift in
understanding the problem from a behavioral issue (time on screen) to a cognitive one (the act
of comparison).

The relatively low average self-esteem score of the sample is a sobering reflection of the
potential population-level impact of these dynamics. While this is a cross-sectional study, the
findings signify that a significant portion of a generation that has grown up with these
platforms may be experiencing a chronic, low-grade assault on their self-worth, driven by a
constant, algorithmically-fueled stream of upward social comparisons. This points to a
potential widespread public health concern that warrants significant attention.

Ultimately, these results are a signal of a profound mismatch between our evolved social
psychology and our modern technological environment. The human brain’s innate drive for
social comparison, which was adaptive in small, stable social groups, may be maladaptive
when exposed to a global, curated, and infinite stream of comparison targets. The findings
reflect a fundamental tension between our old brains and our new digital world, with the self-
esteem of young adults caught in the middle.

The most direct implication of this research is for mental health education and media
literacy programs. The findings provide a clear, actionable target for intervention. Instead of
vague warnings about the dangers of social media, educational efforts can be designed to
specifically teach young people about the psychology of social comparison. Interventions can
focus on helping users to recognize their own comparison triggers, to critically evaluate the
curated nature of online content, and to practice more mindful and less comparative forms of
social media engagement.

For clinicians and therapists working with young adults, the implications are significant.
This research highlights the importance of assessing not just the quantity of a client’s social
media use, but the quality and nature of their engagement. Therapists can use these findings to
guide their clinical inquiry, specifically exploring the role of social comparison in a client’s
low self-esteem or depressive symptoms. Cognitive-behavioral techniques aimed at
challenging and reframing comparative thoughts could be a particularly effective therapeutic
strategy.

The findings also have implications for the technology industry and platform designers.
The research suggests an ethical responsibility to design platforms that are less conducive to
harmful social comparison. This could involve changes to the user interface, such as de-
emphasizing or removing public “like” counts, promoting content based on factors other than
simple popularity, or incorporating features that encourage users to reflect on their emotional
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state while using the app. The implication is a call for a more psychologically-informed and
ethical approach to platform design.

For parents and educators, the implication is a need to shift the conversation with young
people. Instead of focusing solely on setting limits for screen time, a more productive approach
would be to have open conversations about the feelings that arise from using social media.
Adults can help young people by validating their experiences, teaching them that the “highlight
reels” they see online are not the full reality, and encouraging them to cultivate a sense of self-
worth that is based on their own values rather than on external validation from online
platforms.

The strong positive correlation between social media intensity and social comparison is a
direct result of the platforms’ inherent design. Social media environments are, by their nature,
visual and comparative. Every post, picture, and story is an implicit invitation to compare. The
constant exposure to a high volume of curated self-presentations provides an endless stream of
data for social comparison, making it a more frequent and almost automatic cognitive process
for intensive users.

The robust negative relationship between social comparison and self-esteem is explained
by the predominantly upward direction of these comparisons. Because users tend to post their
most positive and successful moments, the vast majority of social comparisons made on these
platforms are “upward comparisons,” where an individual compares themselves to someone
they perceive as being better off. Decades of psychological research have shown that chronic
upward social comparison is a powerful predictor of diminished self-worth, envy, and
dissatisfaction.

The full mediation model was so successful because social media, in itself, is not a direct
psychological agent. It is a context, an environment. The technology itself does not “cause”
low self-esteem. Instead, it creates an environment that is exceptionally effective at triggering a
specific, pre-existing psychological mechanism social comparison. It is this psychological
mechanism, once triggered, that produces the negative effect on self-esteem. The model works
because it accurately reflects this two-step, indirect process.

The case studies of Jessica and David provide a clear illustration of these dynamics.
Jessica’s high intensity of use meant she was constantly immersed in the comparison-rich
environment, activating her already high trait-level tendency for comparison, which logically
resulted in low self-esteem. David’s low intensity of use meant he was largely insulated from
this environment. His low exposure did not activate the comparison mechanism, allowing his
self-esteem to remain high. Their divergent outcomes are a direct result of their differential
engagement with this powerful psychological trigger.

The most critical next step for research is to move from this cross-sectional design to
longitudinal and experimental studies. A longitudinal study that follows adolescents over
several years is needed to establish the temporal precedence of these relationships for example,
does high social media use lead to higher comparison, or do people with a high comparison
orientation simply gravitate toward social media? An experimental study, where participants
are randomly assigned to reduce their social media use, would provide the strongest possible
evidence for a causal link.

Future research should also focus on identifying the specific features of social media
platforms that are most potent in triggering social comparison. Studies could experimentally
manipulate different platform features for example, showing users a feed with “like” counts
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versus one without to determine which specific design elements have the greatest impact on
comparison and self-esteem. This would provide more targeted recommendations for ethical
platform design.

There is a significant need for research on protective factors. Future studies should
investigate the personal and social characteristics that might buffer individuals from the
negative effects of social comparison on social media. This could include factors like
mindfulness, self-compassion, the quality of offline social support, and media literacy skills.
Identifying these protective factors is essential for developing effective, strengths-based
interventions.

Finally, a vital avenue for future work involves the development and testing of targeted
interventions. Based on these findings, researchers should now design and conduct randomized
controlled trials of brief, scalable interventions aimed at reducing social comparison on social
media. An intervention that teaches young adults mindfulness and cognitive reframing skills
could be a powerful tool for mitigating the negative mental health impacts identified in this
study.

CONCLUSION

The most significant and distinct finding of this research is the empirical validation of a
full mediation model, which establishes social comparison as the primary psychological
mechanism through which intensive social media use is linked to lower self-esteem in young
adults. The study demonstrates that the relationship is not a direct effect of the technology
itself, but an indirect pathway where greater platform engagement fosters a heightened
orientation toward social comparison, which in turn predicts diminished self-worth.

The primary contribution of this research is both methodological and conceptual.
Methodologically, it moves beyond simplistic correlational studies by employing a robust
mediation analysis with validated, multi-item scales for each construct, providing a more
nuanced and powerful test of the underlying psychological process. Conceptually, it provides a
modern, data-driven application of classic Social Comparison Theory, identifying the cognitive
act of comparison not merely time on screen as the critical factor, thereby offering a more
precise target for intervention.

This study’s conclusions are framed by its cross-sectional design, which identifies strong
associations but cannot establish causality, thereby clearly defining the trajectory for future
research. The immediate next steps must involve longitudinal studies to establish temporal
precedence and experimental designs to confirm a causal link. Future inquiry should also focus
on identifying specific platform features that most potently trigger social comparison,
investigating potential psychological protective factors, and developing and testing targeted
interventions aimed at mitigating the negative impact of social comparison in digital
environments.

AUTHOR CONTRIBUTIONS

Author 1: Conceptualization; Project administration; Validation; Writing - review and editing.
Author 2: Conceptualization; Data curation; In-vestigation.

Author 3: Data curation; Investigation.

Page | 147



Research Psychologie, Orientation et Conseil

CONFLICTS OF INTEREST
The authors declare no conflict of interest

REFERENCES

Arendt, B., & Reershemius, G. (2025). Digital writing in Low German: Between elite and
grassroot literacies. Journal of Multilingual and Multicultural Development, 46(3), 540—
552. Scopus. https://doi.org/10.1080/01434632.2024.2354351

Armah, A. K., Li, J., & Wei, M. (2025). Effect of infrastructure and technological factors on
slum online commerce and product delivery: A structural functionalism perspective.
Journal of Retailing and Consumer Services, 85. Scopus.
https://doi.org/10.1016/].jretconser.2025.104292

Byron Tuazon, J., & Renee Ching, M. (2025). Exploring Digital Banking and Financial
Services Inclusivity: A Study of Social Media Interactions in an Online Community.
Data and Metadata, 4. Scopus. https://doi.org/10.56294/DM2025575

Cardenas Curiel, L., Marciano, J. E., Watson, V. W. M., Watson, C. F. M., & Ontiveros, A. L.
(2025). “Can I Come to Your Island?”: (Game)Playing Embodied Digital Literacies with
Cuentos, Platicas, and Cousins. Reading Research Quarterly, 60(2). Scopus.
https://doi.org/10.1002/rrq.615

Chooset, N., & Sukhabot, S. (2025). Developing entrepreneurial marketing dimensions for
SMEs in the digital era: A grounded theory approach. Cogent Business and Management,
12(1). Scopus. https://doi.org/10.1080/23311975.2025.2480748

Egas, P. B., & Toasa, R. M. (2025). Dynamic Education with Social Media. In Carvalho J.V.,
Abreu A., Ferreira da Costa E., Vazquez-Justo E., & Viguera Figueroa H. (Eds.), Lect.
Notes Networks Syst.: Vol. 858 LNNS (pp. 412—-420). Springer Science and Business
Media Deutschland GmbH; Scopus. https://doi.org/10.1007/978-3-031-74751-9_38

Flynn, S. (2025). Keeping up with the times in Ireland: Older adults bridging the age-based
digital divide together? Studies in the Education of Adults, 57(1), 156—174. Scopus.
https://doi.org/10.1080/02660830.2023.2298388

Hassoun, A., Beacock, 1., Carmody, T., Kelley, P. G., Goldberg, B., Kumar, D., Murray, L.,
Park, R. S., Sarmadi, B., & Consolvo, S. (2025). Beyond Digital Literacy: Building
Youth Digital Resilience Through Existing “Information Sensibility” Practices. Social
Sciences, 14(4). Scopus. https://doi.org/10.3390/socsci14040230

Hutchinson, J., Clement, D. Y., Gheorghe, R. M., Kellum, L., & Shuttleworth, A. (2025). “I’'m
Not Super Familiar with Children’s Ecosystems Online”: Expert Assessments on the
Effects of Early Childhood Exposure to Extremism Online. Perspectives on Terrorism,
19(1), 64-90. Scopus. https://doi.org/10.19165/2025.5669

Kankanamge, K. S. 1., Chowdhury, A., Kabir, K. H., & Khan, N. A. (2025). Evils of
knowledge sharing and learning: The case of agri-food misinformation in virtual
communities of practices in Sri Lanka. Data and Information Management. Scopus.
https://doi.org/10.1016/j.dim.2024.100090

Michalak, R., & Ellixson, D. (2025). Addressing Language and Ableism in Information
Technology: A Call to Action for Academic Librarians. Journal of Library
Administration, 65(1), 100—131. Scopus.
https://doi.org/10.1080/01930826.2024.2432225

Pitchan, M. A., Salman, A., & Arib, N. M. (2025). A Systematic Literature Review on Online
Scams: Insights into Digital Literacy, Technological Innovations, and Victimology.
Jurnal Komunikasi: Malaysian Journal of Communication, 41(1), 107-124. Scopus.
https://doi.org/10.17576/JKMJC-2025-4101-07

Pontillas, M. S. (2025). Learning in a Borderless Classroom: A Phenomenological Study of
Learning During Education Disruption. International Journal of Learning, Teaching and
Educational Research, 24(3), 149—165. Scopus. https://doi.org/10.26803/ijlter.24.3.8

Page | 148



https://doi.org/10.1080/01434632.2024.2354351
https://doi.org/10.1016/j.jretconser.2025.104292
https://doi.org/10.56294/DM2025575
https://doi.org/10.1002/rrq.615
https://doi.org/10.1080/23311975.2025.2480748
https://doi.org/10.1007/978-3-031-74751-9_38
https://doi.org/10.1080/02660830.2023.2298388
https://doi.org/10.3390/socsci14040230
https://doi.org/10.19165/2025.5669
https://doi.org/10.1016/j.dim.2024.100090
https://doi.org/10.1080/01930826.2024.2432225
https://doi.org/10.17576/JKMJC-2025-4101-07
https://doi.org/10.26803/ijlter.24.3.8

Research Psychologie, Orientation et Conseil

Salerno, A., Calvin, A., Jenkins, M., & Moreno, M. A. (2025). Adolescent Experiences With
Navigating Health Information on Social Media and Beyond: Using Qualitative Data to
Inform a Model. Journal of Adolescent Health. Scopus.
https://doi.org/10.1016/j.jadohealth.2025.02.016

Sehgal, N. J., Jackson, D. N., Herlihy, C., Dickerson, J., & Baur, C. (2025). Advancing African
American and hispanic health literacy with a bilingual, personalized, prevention
smartphone  application.  Health  Informatics ~ Journal,  3I1(1).  Scopus.
https://doi.org/10.1177/14604582251315604

Sonne Vyas, L. (2025). Digital revolution and the gender divide: Factors affecting mobile
phone use in India. Information Communication and Society, 28(3), 471-491. Scopus.
https://doi.org/10.1080/1369118X.2024.2420034

Sridhar, S., & King, C. (2025). Impact of social media on patient expectations and decision-
making in gynecology. Current Opinion in Obstetrics and Gynecology. Scopus.
https://doi.org/10.1097/GC0O.0000000000001030

Subasinghe, A. K., Wilkie, J., Puls, R., Tuffrey, T., & Boyle, J. A. (2025). Consumer-Led
Codesign of an Effective Online Consumer and Community Involvement Audit Tool.
Health Expectations, 28(2). Scopus. https://doi.org/10.1111/hex.70249

Verma, P. K., Trivedi, S. K., & Biswas, S. (2025). Exploring trends and gaps in sustainable e-
library research: A text mining analysis. Digital Library Perspectives, 41(2), 311-345.
Scopus. https://doi.org/10.1108/DLP-07-2024-0110

Ward, L., Bissell, L., Howsam, J., Tew, G. A., Wiley, L., Rose, F., Sofia, C., Palacios, M., &
Rapley, T. (2025). Acceptability and feasibility of online delivery of chair-based yoga for
older adults with multimorbidity lessons from a process evaluation of the gentle years
yoga trial. BMC Complementary Medicine and Therapies, 25(1). Scopus.
https://doi.org/10.1186/s12906-025-04838-6

Ying, H., Jingwen, P., & Mengyu, L. (2025). Construction and Application of Digital
Platforms, Resources, and Tools: Digital Platforms. In Lect. Notes Educ. Technol.: Vol.
Part F86 (pp. 411-425). Springer Science and Business Media Deutschland GmbH;
Scopus. https://doi.org/10.1007/978-981-97-8148-5_45

Copyright Holder :
© Atika Widya Utama et.al (2025).

First Publication Right :
© Research Psychologie, Orientation et Conseil

This article is under:

©@®O

Page | 149


https://doi.org/10.1016/j.jadohealth.2025.02.016
https://doi.org/10.1177/14604582251315604
https://doi.org/10.1080/1369118X.2024.2420034
https://doi.org/10.1097/GCO.0000000000001030
https://doi.org/10.1111/hex.70249
https://doi.org/10.1108/DLP-07-2024-0110
https://doi.org/10.1186/s12906-025-04838-6
https://doi.org/10.1007/978-981-97-8148-5_45

