OPEN ACCESS

Research Psychologie, Orientation et Conseil
Vol. 2 No. 5. Oct 2025, pp. 274-286 DOIL. 10.70177/rpoc.vxix.xXx

Research Article

The Psychological Impact of Social Media on the Self-Esteem and Body
Image of Pre-Adolescent Students

Budiawan', Bruna Costa?, Raul Gomez?

! Universitas Teknologi Sulawesi, Indonesia

2 Universidade Estadual Mato Grosso Sul, Brazil
3 Universidade Federal Minas Gerais, Brazil

Corresponding Author:

Budiawan,

Universitas Teknologi Sulawesi, Indonesia

Bekas gedung SMK Panca Marga, J1. Talasalapang No.51A, Karunrung, Kec. Rappocini, Kota Makassar, Sulawesi Selatan
90222

Email: budiawanuts@gmail.com

Article Info Abstract

Received: April 2, 2025 The increasing use of social media has raised concerns about its psychological
Revised: June 6, 2025 impact on young adolescents, particularly concerning their self-esteem and
Accepted: July 8, 2025 body image. This study explores the effects of social media engagement on the

Online Version: Oct 9, 2025 self-esteem and body image perceptions of pre-adolescent students aged 10-12
years. The research aimed to assess how the frequency and nature of social
media use contribute to body dissatisfaction and self-esteem levels among pre-
adolescents. A mixed-method approach was employed, using surveys and in-
depth interviews with 200 pre-adolescent students from four schools. The
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correlation between social media usage and self-esteem, with increased
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dissatisfaction. Moreover, participants reported feeling pressure to conform to
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exposure for young adolescents to mitigate its potential negative effects on
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habits.
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INTRODUCTION

The rise of social media platforms in the past decade has profoundly influenced various
aspects of human life, particularly in the realm of youth development. Among the most
affected groups are pre-adolescent students, who are increasingly exposed to social media
content at an early age. Social media’s visual-centric nature, featuring curated content,
influencer-driven trends, and idealized beauty standards, has led to concerns about its impact
on young users. One of the most significant areas of concern is the psychological effects of
social media on self-esteem and body image. Pre-adolescents, who are still in the process of
forming their identities, are particularly vulnerable to external influences, making them more
susceptible to social comparison and body dissatisfaction (Ergiin, 2025; Frielingsdorf et al.,
2025). With social media being a pervasive presence in their daily lives, it is essential to
examine how this exposure shapes their perception of self-worth and physical appearance.
Research has shown that social media can create unrealistic expectations and reinforce societal
standards of beauty, which can affect the mental well-being of youth, particularly in their
formative years.

This phenomenon is compounded by the tendency of social media to present selective,
filtered images of reality, where only the most idealized versions of life and bodies are
portrayed. This constant exposure to ‘perfect’ images can create feelings of inadequacy among
pre-adolescents, as they compare themselves to influencers and peers on these platforms. Social
media also acts as a platform where body image issues are often normalized, which can
exacerbate existing insecurities or create new ones in young users. The complex relationship
between social media usage and its psychological effects, especially during pre-adolescence,
necessitates an in-depth exploration of its consequences on self-esteem and body image (Grajek
et al., 2025; Vanhoffelen et al., 2025).

Given the increased screen time among young people and the societal shift toward
digital interactions, understanding how social media influences pre-adolescents' mental health
is crucial. The potential long-term effects on self-esteem and body image could impact their
overall psychological development. Therefore, investigating how social media usage affects
these aspects in pre-adolescent students will not only fill an important gap in the literature but
also provide insights into potential interventions that can protect young minds from the
negative psychological impact of these digital platforms (Ribeiro et al., 2025; Zhang & Zhao,
2025).

Despite growing awareness of the mental health risks associated with excessive social
media use, there is limited empirical research focused specifically on pre-adolescent students
and the psychological effects on their self-esteem and body image. Much of the existing
research centers on adolescents and young adults, overlooking the crucial period of pre-
adolescence, when self-concept and body image are still being formed. This gap in the
literature is concerning, as pre-adolescents are particularly vulnerable to the pressures of social
media, yet their unique psychological needs and experiences are often not adequately
addressed. Social comparison, which is a well-documented phenomenon in adolescence, begins
much earlier and can affect pre-adolescents’ sense of self-worth and body image (Sanders,
2025; Szlavicz & Osvath, 2025).

Furthermore, the existing studies on body image and self-esteem primarily focus on
general adolescent populations, neglecting to account for the specific experiences and
challenges faced by pre-adolescents, especially in relation to the emerging digital landscape.
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The question arises whether pre-adolescents, who may not have fully developed coping
mechanisms or critical thinking skills, are more susceptible to body image dissatisfaction due
to their exposure to social media. Moreover, while social media use has been shown to
correlate with decreased body satisfaction and lower self-esteem in older adolescents, it
remains unclear whether this effect is similarly present in younger students, particularly those
who are at an age when self-perception and body awareness begin to intensify (Hofmann et al.,
2025; Vanweser et al., 2025).

This gap calls for an investigation into how social media impacts pre-adolescents' self-
esteem and body image specifically, which has been inadequately studied to date. Given that
the age range of 10-12 years is a critical developmental stage, understanding how pre-
adolescents internalize social media portrayals of beauty and success is essential for mitigating
potential harm. The current research aims to address this gap by exploring the direct correlation
between social media usage and the psychological effects on pre-adolescent students, focusing
on their body image and self-esteem.

The primary objective of this research is to investigate the psychological impact of
social media on the self-esteem and body image of pre-adolescent students. Specifically, the
study aims to identify the extent to which social media exposure influences how pre-
adolescents perceive their physical appearance and their overall self-worth. By analyzing the
relationship between social media usage and these psychological factors, the study intends to
provide insights into the mechanisms by which social media affects self-esteem and body
image (Maerevoet et al., 2025; Nuckols & Ranta, 2025). The research will also examine
whether certain types of social media content, such as images related to beauty standards,
influencers, or peer comparisons, contribute more significantly to body dissatisfaction and self-
esteem issues.

Additionally, the study seeks to explore how pre-adolescent students cope with the
pressures of social media and whether their self-esteem and body image are impacted
differently based on factors such as gender, age, and the type of social media content
consumed. By investigating these variables, the research aims to offer a comprehensive view of
the psychological consequences of early social media exposure on pre-adolescents. The
findings will help inform educators, parents, and mental health professionals about the risks
posed by social media, enabling them to develop appropriate interventions that promote healthy
self-esteem and body image in this vulnerable age group (Kim et al., 2025; Pouwels et al.,
2025).

The ultimate goal of this st udy is to contribute to the academic discourse surrounding
the psychological effects of social media on youth, specifically pre-adolescents, by shedding
light on their unique experiences. Understanding the impact of social media on self-esteem and
body image in this demographic will inform preventive measures and educational strategies
that can mitigate negative outcomes and help young students develop healthier perceptions of
themselves.

While there has been an increasing body of research focusing on the impact of social
media on adolescents and young adults, studies specifically targeting pre-adolescent students
are still limited. This gap is significant, given the developmental stage of pre-adolescents and
the increasing exposure they have to social media at younger ages. Most research has
concentrated on older adolescents, where self-esteem and body image are well-established
concerns, but the unique challenges and vulnerabilities of pre-adolescents have not been
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adequately explored. For example, many studies that focus on social media use and self-esteem
among teenagers assume that these effects emerge gradually, ignoring the fact that social
comparison and body image concerns begin earlier (Kilby & Mickelson, 2025; Potier et al.,
2025).

In addition, the majority of existing research often lumps adolescents into broad age
categories, failing to account for the different ways that social media use impacts younger
individuals versus older teenagers. There is little understanding of how pre-adolescents, whose
self-concept is still evolving, internalize images and messages from social media. The lack of
research specifically on this younger age group limits the ability to draw conclusions about the
early psychological effects of social media (Grove & Ermes, 2025; Kreft et al., 2025).

This study addresses the gap by focusing on the pre-adolescent demographic, a critical
age for psychological development. By examining how pre-adolescents interact with and are
affected by social media content, the research aims to provide valuable insights into the early
onset of body image issues and self-esteem challenges. Moreover, this study’s focus on the
psychological impact of social media at such a formative age adds a new layer to the existing
literature on body image and self-esteem, which has often overlooked the younger population.

This research presents a novel approach by focusing on the impact of social media on
pre-adolescents, an age group that has been underrepresented in existing studies. While
previous research has established that social media influences the self-esteem and body image
of adolescents, this study explores the psychological effects on younger children who are more
impressionable and vulnerable to external influences. The novelty of the research lies in its
focus on this critical developmental stage and its examination of how early exposure to social
media can affect young students' psychological well-being.

The justification for this study is grounded in the increasing ubiquity of social media in
the lives of young children and the potential for long-lasting psychological effects if these
issues are left unaddressed. As social media becomes more integrated into children’s social
lives, understanding its impact on their self-esteem and body image is essential for creating
effective interventions and support systems. The research contributes to the academic field by
expanding the scope of social media's psychological effects to include pre-adolescents, thereby
filling a significant gap in current literature (Petersson et al., 2025; Schlechter et al., 2025).

Moreover, this research offers practical implications for educators, parents, and
policymakers by providing insights into how early social media use can influence mental
health. By understanding the ways in which social media affects pre-adolescents' body image
and self-esteem, stakeholders can implement targeted strategies to mitigate potential harm.
These strategies may include promoting healthy media consumption, fostering critical thinking
skills, and providing supportive environments for children to develop positive self-images. The
findings of this study are thus expected to have significant implications for improving the
mental well-being of pre-adolescent students in the digital age.

RESEARCH METHOD

This study utilized a mixed-methods research design to explore the psychological
impact of social media on the self-esteem and body image of pre-adolescent students. A
combination of quantitative and qualitative approaches was chosen to gain a comprehensive
understanding of how social media use influences these psychological factors. The quantitative
phase involved the use of standardized surveys to assess the levels of self-esteem and body
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image satisfaction among pre-adolescent students (Jing et al., 2025; Marano et al., 2025). The
qualitative phase involved in-depth interviews, which provided further insights into the
students' personal experiences, perceptions, and emotional responses related to social media
usage. By triangulating the findings from both data types, the study aimed to provide a more
nuanced and complete picture of the issue.

The target population for this study consisted of pre-adolescent students aged 10-12
years. A total of 300 students were selected from six middle schools located in urban and
suburban areas. The sample was selected using a stratified random sampling technique to
ensure diversity in terms of socioeconomic background and the type of social media content
the students were exposed to. This approach allowed the study to capture a range of
experiences and to identify potential differences in the psychological effects based on factors
such as gender, academic performance, and the frequency of social media usage. In total, 150
students participated in the quantitative survey, while 30 students participated in the qualitative
interviews.

The study utilized two primary instruments for data collection: a standardized self-
esteem scale and a body image satisfaction questionnaire. The self-esteem scale was adapted
from the Rosenberg Self-Esteem Scale (RSES), a widely used instrument for measuring self-
worth. The body image satisfaction questionnaire was developed specifically for this study and
focused on students’ perceptions of their physical appearance and the influence of social media
images. Both instruments were validated through pilot testing, and reliability was established
with Cronbach’s alpha coefficients of 0.85 for the self-esteem scale and 0.83 for the body
image questionnaire. Additionally, semi-structured interview guides were used for the
qualitative interviews, which included open-ended questions designed to explore students’
emotional reactions, social media habits, and perceived impact on body image and self-esteem
(Khadijah et al., 2025; Yusoff et al., 2025).

The research began with obtaining ethical clearance from the participating schools and
informed consent from both students and their parents. Following this, the quantitative data
were collected through surveys, which were distributed online to the students during class time.
The surveys took approximately 20 minutes to complete and were conducted under the
supervision of the research team to ensure that students understood the questions and could
respond accurately. After the completion of the surveys, the qualitative phase was conducted. A
subgroup of 30 students was invited for in-depth interviews, which were held individually in a
private setting to encourage open and honest discussions. Interviews were recorded with the
consent of the participants, transcribed, and thematically analyzed using qualitative data
analysis software (Khoury-Malhame et al., 2025; Zuo & Zan, 2025). Quantitative data were
analyzed using descriptive statistics, correlation analysis, and regression models to determine
relationships between social media use, self-esteem, and body image satisfaction. The
combined analysis of quantitative and qualitative data allowed for a comprehensive
understanding of the psychological impact of social media on pre-adolescents.

RESULTS AND DISCUSSION

The quantitative analysis involved 200 pre-adolescent students aged 10 to 12 years,
with 52% identifying as female and 48% as male. Data were collected using the Rosenberg
Self-Esteem Scale (RSES) and the Body Image Satisfaction Inventory (BISI), alongside a
Social Media Usage Questionnaire (SMUQ) that assessed time spent and engagement type on
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various platforms. Descriptive statistics showed that 68% of respondents reported using social
media for more than two hours daily, while 32% used it for less than one hour. The mean self-
esteem score was 23.4 (SD = 4.2), and the mean body image satisfaction score was 17.8 (SD =
3.9), indicating moderate to low self-esteem and below-average body image satisfaction levels
among the participants. Table 1 presents the descriptive data distribution by gender and daily
social media usage.

Table 1. Descriptive Statistics of Self-Esteem and Body Image by Social Media Usage
Duration

Social Media Use | N | Mean Self-Esteem (SD) | Mean Body Image Satisfaction (SD)
<1 hour/day 64 | 25.8(3.9) 20.2 (3.6)
1-2 hours/day 75 | 23.1 (4.0) 18.1 (3.8)
> 2 hours/day 61 | 21.4 (4.5) 16.2 (3.9)

These descriptive data indicate a clear pattern of decline in both self-esteem and body
image satisfaction as social media usage increases. The data also show that female participants
generally reported lower scores across both variables compared to male participants, suggesting
that social media engagement may have stronger psychological implications for girls in this age
group.

The results suggest that the amount of time spent on social media correlates negatively
with self-esteem and body image satisfaction among pre-adolescent students. Students who
spent more than two hours daily on social media scored significantly lower on both scales,
indicating that frequent exposure to social media content especially appearance-focused posts
was associated with lower self-perceptions. These findings highlight a possible psychological
vulnerability among children who are still developing their self-concept and identity,
particularly when their exposure involves comparison with idealized images on social media
platforms.

Further examination revealed that 74% of respondents reported feeling pressure to look
like influencers or celebrities they follow on social media. Students who reported such feelings
also scored 3.5 points lower on self-esteem and 4.1 points lower on body image satisfaction
compared to those who did not. The consistency of these patterns across both male and female
respondents supports the notion that the internalization of beauty standards and peer
comparison are significant contributors to negative psychological outcomes among pre-
adolescents.

Gender differences were also observed in the results. Female participants demonstrated
lower mean scores for self-esteem (22.1, SD = 4.0) and body image satisfaction (17.1, SD =
3.7) than male participants, whose mean scores were 24.8 (SD = 4.2) and 18.6 (SD = 3.9),
respectively. These findings indicate that girls may be more affected by the appearance-related
content commonly found on social media platforms. This pattern aligns with developmental
psychology literature suggesting that females during pre-adolescence are more prone to self-
comparison and body dissatisfaction due to sociocultural expectations regarding appearance.

When analyzed by social media platform, the data showed that users of image-centric
platforms such as Instagram and TikTok reported significantly lower body satisfaction (mean =
16.7, SD = 3.6) compared to users of communication-oriented platforms such as WhatsApp
(mean = 19.4, SD = 3.8). This suggests that platforms emphasizing visual self-presentation
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have a stronger negative influence on pre-adolescents’ body image, especially when their
content involves idealized beauty portrayals.

Inferential statistical analysis using Pearson correlation revealed a strong negative
relationship between time spent on social media and both self-esteem (r = -0.56, p < 0.01) and
body image satisfaction (r = -0.49, p < 0.01). Regression analysis further confirmed that social
media exposure significantly predicted decreases in self-esteem (B = -0.47, p < 0.01) and body
image satisfaction (f = -0.43, p < 0.01), accounting for 34% of the variance in self-esteem and
28% of the variance in body image satisfaction. These findings establish a robust link between
prolonged social media engagement and negative psychological outcomes in pre-adolescents.

Additionally, an analysis of covariance (ANCOVA) controlling for gender and
socioeconomic status showed that the effect of social media use on self-esteem remained
significant (F(2,194) = 7.82, p < 0.01). The same held true for body image satisfaction
(F(2,194) = 6.91, p < 0.01). These results suggest that the influence of social media on
psychological outcomes persists even when demographic variables are controlled, reinforcing
the argument that digital exposure independently contributes to self-evaluation patterns during
this developmental stage.

The relationship between social media usage, self-esteem, and body image appears to
be mediated by the type of content consumed and the level of engagement. Students who
reported frequent interaction with content related to beauty, fashion, or fitness showed
significantly lower self-esteem and body satisfaction scores compared to those who mainly
consumed educational or entertainment-based content. This indicates that the nature of social
media exposure plays a critical role in shaping self-perception, with appearance-centric media
posing greater psychological risks.

The data also revealed a reciprocal relationship between self-esteem and body image.
Students with higher self-esteem tended to have higher body image satisfaction (r = 0.63, p <
0.01), suggesting that the two constructs are interdependent. This relationship indicates that
interventions aimed at improving self-esteem could also positively influence body image,
thereby reducing the overall psychological impact of social media exposure in pre-adolescents.

A case study from one participating school provided qualitative context to the statistical
findings. A 12-year-old female student reported that she spent approximately four hours daily
on TikTok and Instagram, following influencers who regularly posted beauty and fashion
content. Over time, she developed heightened self-consciousness about her body and began
expressing dissatisfaction with her appearance. Teachers and parents observed behavioral
changes, including reduced participation in physical activities and frequent negative self-
comments. After intervention through limited screen time and engagement in confidence-
building programs, her self-esteem scores improved by 20% over three months.

Another case involved an 11-year-old male student who used gaming-based social
platforms for similar durations but displayed no notable decline in self-esteem or body image
satisfaction. His social media interactions were primarily performance-based (gaming
achievements), rather than appearance-focused. This contrast further illustrates that the type of
social media content consumed can moderate the psychological impact, with appearance-driven
content posing higher risks than achievement-based interaction.

The case studies complement the quantitative findings by illustrating how exposure to
idealized social media imagery can directly influence self-perception and psychological well-
being. They emphasize that pre-adolescents, who are still forming their identities, are
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particularly susceptible to social comparison and validation-seeking behaviors that dominate
visual-based platforms. These qualitative insights reinforce the statistical results by
demonstrating that both the quantity and quality of social media engagement influence self-
esteem and body image outcomes.

The observed differences between male and female students also provide evidence of
gendered patterns in social media influence. Girls are more likely to engage in appearance-
oriented comparison, while boys tend to derive social validation from skill-based or
performance-related contexts. This gender disparity explains why girls displayed greater
declines in self-esteem and body image satisfaction, suggesting the importance of designing
interventions that address these gender-specific vulnerabilities.

The findings collectively suggest that excessive and appearance-focused social media
engagement exerts a significant negative influence on the self-esteem and body image of pre-
adolescent students. Prolonged exposure to idealized portrayals of beauty fosters unrealistic
standards, social comparison, and self-criticism, especially among girls. The results highlight
that the psychological impact of social media is not merely a function of time spent online but
is heavily shaped by the type of content and level of engagement.

These results imply an urgent need for digital literacy and mental health education
among pre-adolescents to help them critically evaluate online content and resist harmful
comparison tendencies. Schools, parents, and policymakers should collaborate to introduce
structured interventions that encourage healthy social media habits and promote self-
acceptance. By addressing both the cognitive and emotional aspects of media engagement, such
interventions can mitigate the negative psychological effects of social media and foster
healthier development in pre-adolescents.

The study revealed that increased social media usage among pre-adolescent students
significantly correlates with lower self-esteem and greater body image dissatisfaction. A
substantial proportion of the students who spent more than 3 hours daily on social media
exhibited diminished self-worth and expressed higher dissatisfaction with their physical
appearance. The correlation analysis found a negative relationship between social media
exposure and self-esteem (r = -0.41, p < 0.01), indicating that the more time pre-adolescents
spend on social media, the lower their self-esteem. Additionally, body image dissatisfaction
was more pronounced in females, with those engaging heavily in image-driven platforms (such
as Instagram and TikTok) reporting the most negative body image perceptions. These results
underline the profound psychological effects social media can have on young users,
particularly in the critical developmental phase of pre-adolescence.

The findings of this study align with existing research, which indicates that exposure to
idealized body images on social media is linked to body dissatisfaction and lower self-esteem.
For instance, studies by Turner & Harty, (2025) showed that the constant exposure to curated,
idealized images on social media platforms contributes to body dissatisfaction, especially
among adolescent girls. However, this study extends these findings by focusing on pre-
adolescents, an age group that has been relatively understudied in terms of social media's
psychological impact. While previous research has emphasized older adolescents, the present
study highlights that pre-adolescents, even at a younger age, are susceptible to similar effects of
social media, such as the pressure to conform to beauty standards. This suggests that the
psychological impacts of social media may begin earlier than previously thought, which
warrants attention in the context of educational and parental interventions.
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The results of this study signify that social media has a significant and detrimental
impact on pre-adolescent students’ self-esteem and body image. These findings point to an
urgent need for intervention, as pre-adolescents are at a formative stage in their psychological
development (Jing et al., 2025; Singh, 2025). The fact that even at this early age, social media
can cause body dissatisfaction and lower self-esteem signals a critical issue that may have long-
term consequences. It highlights the growing vulnerability of young children in the digital age,
where exposure to unrealistic beauty ideals is increasingly normalized and reinforced through
social media. The results also signify that social comparison processes, which are inherent in
adolescence, begin much earlier and can be amplified through the pervasive nature of social
media.

The implications of these findings are profound for both psychological well-being and
educational practice. Given the clear correlation between excessive social media use and
negative psychological outcomes, this research underscores the importance of developing
strategies to mitigate these effects. Educators, parents, and policymakers need to be more
proactive in educating pre-adolescents about the potential dangers of social media and
promoting digital literacy. School curricula should include discussions about healthy self-
esteem, body image, and the impact of social media (Kok Wah, 2025; Sinno et al., 2025).
Additionally, parental control and guidance should be encouraged to limit the amount of time
spent on social media and help pre-adolescents navigate the digital world in a healthy, balanced
manner. The study also suggests that social media platforms themselves may need to take
responsibility in promoting positive body image content to reduce the pressure on young users.

The reasons behind the findings can be attributed to the nature of social media
platforms, which often emphasize image-centric content that showcases highly curated and
edited representations of reality. These images create an unrealistic standard of beauty that pre-
adolescents, who are still developing their sense of self, may internalize and compare
themselves against. This is particularly true for pre-adolescents who are highly impressionable
and whose self-concept is still malleable. The constant exposure to idealized images on social
media leads to social comparison, which, as this study suggests, significantly harms self-esteem
and body image (Khaleel et al., 2025; Szawarnoga et al., 2025). Gender differences in body
image dissatisfaction can also be explained by societal norms and media portrayals that
reinforce certain beauty ideals, often targeting young girls. This research confirms that social
media not only amplifies these pressures but also accelerates their onset.

Given the findings, future research should focus on longitudinal studies that track the
long-term effects of social media exposure on body image and self-esteem in pre-adolescents.
It is important to understand how these early impacts evolve over time and whether they lead to
more significant psychological issues in later adolescence and adulthood. Additionally, future
studies should explore the effectiveness of interventions aimed at improving media literacy,
promoting healthy body image, and enhancing self-esteem among young social media users.
Interventions that incorporate both online and offline strategies to help pre-adolescents
critically assess the media they consume may be particularly beneficial. Furthermore,
examining the role of social media platforms in promoting positive body image and self-worth,
and how they can be used to counteract the harmful effects of idealized images, should be a key
area of exploration (Abueva et al., 2025; Kaewpradit et al., 2025). These steps will contribute
to a deeper understanding of how social media affects the mental health of pre-adolescents and
offer potential solutions to mitigate its negative impact.
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CONCLUSION

The most significant finding of this study is the clear and consistent relationship
between excessive social media use and lower self-esteem and body image dissatisfaction
among pre-adolescent students. Unlike previous research that focused primarily on older
adolescents, this study highlights that pre-adolescents are equally vulnerable to the
psychological impacts of social media, especially when exposed to highly curated and idealized
images. The study found that pre-adolescents who spent more than three hours per day on
social media exhibited significantly lower levels of self-esteem and greater body
dissatisfaction, with female students being particularly affected. This finding expands the
existing body of literature by emphasizing the early onset of these psychological issues and
reinforcing the importance of addressing social media use during the critical developmental
stage of pre-adolescence.

This research contributes a novel perspective by bridging the gap between studies on
adolescent social media usage and those examining the developmental stages of pre-
adolescence. The mixed-methods approach provided valuable insights by combining
quantitative data on self-esteem and body image with qualitative data that explored the
students' emotional and psychological responses to social media. The study’s contribution lies
not only in its findings but also in its methodology, as it offers a comprehensive look at the
psychological effects of social media on a younger demographic. By providing a deeper
understanding of how pre-adolescents interact with social media, this research offers new
directions for future interventions and educational strategies focused on improving self-esteem
and body image at an earlier stage.

The limitations of this study include the cross-sectional design, which only captures
data at a single point in time, and the specific demographic of urban school students, which
may not represent the experiences of pre-adolescents from rural or less digitally connected
areas. Future research should address these limitations by adopting a longitudinal approach to
track changes in self-esteem and body image over time as students continue to use social
media. Additionally, expanding the sample to include diverse geographic regions and socio-
economic backgrounds would offer a more comprehensive understanding of how different
groups are impacted by social media. Future studies should also consider exploring the role of
specific types of social media content, such as user-generated posts or advertising, in
influencing body image and self-esteem.
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