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Abstract 
Traditional Zakat management often faces a significant institutional trust 

deficit, hindering its potential for poverty alleviation. The digitalization of 

Zakat, as exemplified by Indonesia‟s BAZNAS, presents a strategic solution, 

yet its empirical impact on transparency and social outcomes is under-

evaluated. This research aims to empirically evaluate the impact of BAZNAS‟s 

digitalization strategy on enhancing institutional transparency, rebuilding 

stakeholder trust, and improving the effectiveness of poverty alleviation 

programs. A mixed-methods explanatory sequential case study of BAZNAS 

was employed. The study analyzed longitudinal institutional data (2018-2024), 

structured surveys (n=1000 muzakki and mustahik), and 55 semi-structured 

stakeholder interviews. Findings reveal a profound positive impact: Zakat 

collection increased by 153.1% and fund distribution time decreased by 72.3%. 

„Perceived Transparency‟ (β = .55, p < .001) was confirmed as the strongest 

predictor of „Institutional Trust‟. A statistically significant reduction in 

mustahik poverty scores was also observed (p < .001). However, a critical 

„Digital Access Gap‟ affecting 22% of recipients was identified. Digitalization 

is empirically validated as a powerful tool for resolving the institutional trust 

deficit and enhancing Zakat‟s effectiveness in poverty reduction. This success 

is, however, contingent upon developing hybrid strategies to address the digital 

divide and ensure inclusivity. 
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INTRODUCTION 

Zakat stands as a fundamental pillar of Islamic economics, functioning not merely as an 

act of obligatory charity but as a comprehensive socio-economic institution designed for wealth 

redistribution and systemic poverty alleviation (Mahjoubi et al., 2025). Its institutionalization 

within Muslim-majority nations aims to formalize this process, creating a structured 

mechanism to bridge the gap between affluent muzakki (Zakat payers) and economically 

vulnerable mustahik (recipients) (Colbourne et al., 2024; Khanchel et al., 2025). The effective 

management of Zakat funds is, therefore, a critical component of social welfare and economic 

justice in countries like Indonesia, which hosts the world‟s largest Muslim population. The 

potential for Zakat to significantly impact national poverty indices necessitates a management 

system that is robust, efficient, and commands public trust (Wu et al., 2025). 

The global landscape of financial and public administration has been irrevocably altered 

by the paradigm of digital transformation (Halim, 2024). This technological wave, 

encompassing financial technology (fintech), data analytics, and platform-based governance, 

offers unprecedented tools for enhancing operational efficiency, process transparency, and 

stakeholder engagement (Mohd Nawawi et al., 2024). Public and non-profit institutions 

worldwide are increasingly adopting digital systems to streamline complex processes, reduce 

administrative overhead, and provide verifiable accountability to their constituents (Bouteraa et 

al., 2024). This digital imperative is reshaping stakeholder expectations, wherein transparency 

and real-time data access are no longer peripheral benefits but core requirements for 

institutional legitimacy (Abed, 2024). 

The intersection of these two domains traditional Zakat institutions and modern digital 

transformation creates a potent, albeit complex, field of inquiry (R.V. et al., 2024). The 

digitalization of Zakat management represents a strategic pivot, moving from analog, often 

opaque, methodologies to data-driven systems. In Indonesia, the Badan Amil Zakat Nasional 

(BAZNAS), as the state-mandated national Zakat collection and distribution body, is at the 

forefront of this transition (Sandikci et al., 2024). Its adoption of digital platforms is a 

deliberate strategy intended to professionalize its operations, maximize collection potential, 

and, most critically, enhance its role in national poverty alleviation programs, setting a 

significant precedent for other Zakat institutions globally (Hasnat et al., 2025). 

Historical and persistent challenges in institutional Zakat management globally have 

centered on a significant trust deficit. Potential muzakki often harbor skepticism regarding the 

efficiency of fund distribution, the scale of administrative costs, and the precise impact of their 

contributions, leading them to bypass official channels in favor of direct, informal giving 

(Rodin et al., 2025). This problem is rooted in a fundamental lack of transparency; traditional 

ledger systems, manual databases, and complex bureaucratic layers obscure the journey of 

funds from collection to final disbursement (Ahmed, 2024). This opacity not only suppresses 

the potential Zakat collection figures but also hinders the institution‟s ability to perform 

strategic, data-driven poverty mapping and intervention (Novrita et al., 2025). 

The adoption of digital technologies, while promising, introduces its own distinct set of 

problems. Digitalization is not a panacea and can, if poorly implemented, exacerbate existing 

issues or create new ones (Rabbani et al., 2025). The problem includes the risk of a “digital 

divide,” where mustahik in remote or marginalized communities lack the digital literacy or 

access required to be registered in new systems, leading to their exclusion from aid (Aliyu et 

al., 2025). Furthermore, the centralization of sensitive financial and personal data creates 

significant vulnerabilities regarding data security and privacy, which can further erode public 

trust if not managed with extreme diligence. The challenge is not simply to digitalize, but to do 

so in a way that is inclusive, secure, and equitable (Kholidah et al., 2024). 

BAZNAS Indonesia, as a large, quasi-governmental agency, faces the specific problem 

of translating its high-level digital strategy into measurable, on-the-ground outcomes (Saputra, 

2024). The core problem this research addresses is the critical, unexamined gap between the 
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stated goals of BAZNAS‟s digital transformation namely, enhanced transparency and effective 

poverty alleviation and the empirical reality of its implementation (Bin-Armia et al., 2024). 

There exists a significant lack of independent, academic assessment quantifying how these new 

digital systems (e.g., payment gateways, recipient databases, public dashboards) concretely 

affect stakeholder trust, the transparency of the financial supply chain, and the tangible 

economic well-being of Zakat recipients (Ramayanti et al., 2025). 

The primary objective of this research is to critically evaluate the impact of BAZNAS‟s 

digitalization strategy on its dual mandates of operational transparency and poverty alleviation. 

This study aims to move beyond a descriptive account of the technologies implemented 

(Andespa et al., 2024). It seeks to develop a comprehensive analytical framework to measure 

the performance and effectiveness of these digital systems. This involves identifying the 

specific digital tools deployed by BAZNAS and mapping their functional relationship to key 

performance indicators in both transparency and program-specific poverty-reduction metrics 

(Li et al., 2025; Sanusi et al., 2025). 

A key specific objective is to investigate the mechanisms through which digitalization 

enhances organizational transparency and, consequently, stakeholder trust. This research will 

analyze the features of BAZNAS‟s digital platforms, such as real-time reporting, fund-tracking 

capabilities, and public data access (Hidayat & Kassim, 2026; Okolo et al., 2025). The 

objective is to determine how these specific functionalities are perceived and utilized by 

different stakeholders, including muzakki, mustahik, and the general public, and to assess 

whether this technological transparency translates into a measurable increase in public 

confidence and willingness to contribute through official channels (Laila et al., 2024).  

Another core objective is to determine the extent to which the digitalization of Zakat 

management contributes to the effectiveness of poverty alleviation programs (Al-Shamali et al., 

2025). This involves examining the role of digital systems in improving the accuracy of 

mustahik targeting, the efficiency and speed of fund distribution, and the long-term monitoring 

of recipient welfare (Ahmad et al., 2024). The study aims to correlate the sophistication of 

digital management (e.g., integrated databases, automated payment systems) with tangible 

outcomes, such as changes in recipient income levels, access to education, and overall 

economic resilience, thereby assessing the social return on this technological investment. 

Existing academic literature on Zakat management is extensive but reveals distinct 

thematic clusters and corresponding gaps. A significant body of research focuses on the 

theological, legal (fiqh), and macro-economic principles of Zakat, often treating it as an 

abstract economic variable or a matter of religious jurisprudence (Widiastuti et al., 2024). 

While valuable, this scholarship frequently overlooks the granular, operational challenges of 

Zakat institutions. There is a discernible gap in empirical, management-centric studies that 

apply organizational science principles to analyze the day-to-day operations of bodies like 

BAZNAS. 

The scholarly field addressing digital transformation and “e-governance” constitutes 

another vast domain, yet it is predominantly focused on secular public services or private-

sector “fintech.” This literature rarely engages with the unique socio-religious context, ethical 

imperatives, and distinct stakeholder dynamics of faith-based financial institutions. The 

specific challenges of digitalizing an institution built on principles of Islamic law, trust 

(amanah), and social compassion are not adequately captured by existing models of digital 

governance. A significant gap, therefore, exists in theories and case studies of digital 

transformation within a formal Islamic socio-economic framework (Megat et al., 2024). 

Previous research specifically on BAZNAS and digitalization, while emerging, has been 

largely descriptive, qualitative, or narrow in scope. Many studies describe the existence of 

digital payment portals or discuss the intent of digital strategies without providing a robust 

empirical assessment of their outcomes. There is a clear absence of holistic, mixed-methods 

research that quantitatively links the inputs (digital systems) to the outputs (transparency 



Sharia Oikonomia Law Journal 

 

                                                           Page | 455  
 

metrics) and the ultimate outcomes (poverty alleviation impact) (Barzegar et al., 2025). This 

research identifies this critical gap: the lack of a comprehensive, data-driven evaluation of 

BAZNAS‟s digital ecosystem as a complete model for transparency and social impact. 

The primary novelty of this research lies in its construction of an integrated analytical 

framework that bridges three distinct, and often separate, fields of study: Islamic economics, 

public administration, and information systems. This study moves beyond a simple case-study 

description. It proposes and tests a novel conceptual model that links the „technical‟ dimension 

(digital platform architecture) with the „social‟ dimension (perceived transparency and trust) 

and the „economic‟ dimension (measurable poverty alleviation outcomes). This multi-

dimensional model provides a new, holistic methodology for assessing faith-based financial 

institutions in the digital era. 

A significant contribution of this paper is its focus on BAZNAS Indonesia, which serves 

as a unique and globally relevant test case. As the national Zakat agency for the world‟s largest 

Muslim population, BAZNAS operates at a scale and level of organizational complexity that is 

unparalleled. Its ambitious, state-supported digitalization strategy provides a novel and critical 

case for understanding the upper-limit potential and practical challenges of state-led Zakat 

management. The findings from this “best-case” scenario offer pioneering insights for Zakat 

institutions, governments, and non-profits worldwide. 

The justification for this research is rooted in its profound academic, practical, and social 

implications. Academically, it fills the identified epistemological gap by providing rigorous 

empirical data on a previously under-theorized subject. Practically, its findings will offer 

actionable policy recommendations for BAZNAS to optimize its systems and for other Zakat 

organizations seeking to emulate its model. Socially, Zakat is one of the most powerful 

potential tools for combating poverty in the Muslim world. This research is justified by the 

urgent need to ensure this tool is managed with the highest possible degree of effectiveness and 

transparency, thereby maximizing its capacity to improve the lives of millions. 

 

RESEARCH METHOD 

Research Design 

This research employs a mixed-methods explanatory sequential design, deeply embedded 

within a single-case study framework focused on Badan Amil Zakat Nasional (BAZNAS) 

Indonesia. The design is structured to first quantitatively assess the macro-level impacts of 

digitalization on transparency metrics and poverty alleviation indicators (Haruna et al., 2024). 

This initial quantitative phase is followed by a comprehensive qualitative phase, designed to 

explore the mechanisms, stakeholder perceptions, and operational nuances that explain the 

statistical findings, thereby providing a holistic and in-depth understanding of the phenomenon. 

The methodological framework is bifurcated into two distinct, sequential phases. Phase 

one involves the collection and analysis of quantitative data, including longitudinal statistics 

from BAZNAS‟s digital archives and structured survey responses from muzakki (payers) and 

mustahik (recipients). Phase two, contingent upon the findings from phase one, utilizes 

qualitative methods specifically semi-structured interviews and policy document analysis to 

provide rich, contextual explanations for the observed quantitative trends, such as the specific 

reasons for stakeholder trust or the perceived effectiveness of digital distribution systems 

(Sharif & Faisal, 2025). 

This integrated case-study and mixed-methods approach is essential for capturing the 

complexity of the research problem. A purely quantitative design would fail to uncover the 

critical human-centric factors of trust, digital literacy, and institutional culture that mediate the 

success of technological implementation. Conversely, a purely qualitative approach would lack 

the robust, generalizable metrics required to make a credible assessment of poverty alleviation 
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efficacy. The sequential integration of both data types allows for rigorous statistical validation 

explained by nuanced, real-world context (Benito et al., 2025). 

Research Target/Subject 

The research population is multifaceted, encompassing three distinct stakeholder groups 

tied to the BAZNAS case study. The primary population consists of the institution itself, 

specifically BAZNAS officials and staff across key departments (e.g., IT, finance, program 

distribution, and management) at the national and regional levels. The secondary population 

comprises the muzakki (Zakat payers) who have utilized BAZNAS‟s digital collection 

platforms. The tertiary population includes the mustahik (Zakat recipients) who are registered 

in BAZNAS‟s digital aid-distribution database (Al-Daihani et al., 2024). 

BAZNAS Indonesia was selected as the unit of analysis through purposive sampling, 

representing a critical and information-rich case. Its status as the official, state-mandated 

national Zakat institution, combined with its large-scale, explicit, and well-documented 

digitalization strategy, makes it the most suitable case for investigating the research questions. 

The findings from this singular case are intended to provide deep analytical insights rather than 

broad statistical generalization to other Zakat institutions. 

A multi-stage sampling procedure was adopted for the quantitative and qualitative 

phases. For the quantitative survey, stratified random sampling was used to select 500 muzakki 

and 500 mustahik from BAZNAS databases, with strata based on geographic location (Java vs. 

Outer Islands) and duration of engagement (Jannat, 2025). For the qualitative phase, purposive 

sampling was employed to select participants for in-depth interviews: 15 BAZNAS officials 

(based on their role in the digital strategy), 20 muzakki (based on high/low digital platform 

usage), and 20 mustahik (based on their experience receiving digitally-managed aid). 

Research Procedure 

The research procedure was executed in a sequential and systematic manner, beginning 

with formal ethical clearance and institutional access permissions from BAZNAS. The 

quantitative phase commenced with the extraction of archival data according to the predefined 

protocol. Concurrently, the electronic survey was disseminated to the sampled muzakki and 

mustahik via email and BAZNAS‟s mobile application, with data collection spanning a six-

week period. The resulting quantitative dataset was then cleaned and prepared for statistical 

analysis (Ryandono et al., 2025). 

Quantitative data analysis was performed using SPSS (v. 28). Descriptive statistics were 

generated for all variables. Inferential analyses, including pre-post digitalization comparisons 

using paired-samples t-tests on institutional KPIs, were conducted. A series of multiple 

regression analyses was run to model the key predictors of perceived transparency and to test 

the statistical relationship between the digitalization metrics and the poverty alleviation 

outcomes, controlling for exogenous economic factors. 

The qualitative phase was initiated following the preliminary analysis of the quantitative 

results. The 55 purposively selected participants were recruited, and in-depth interviews 

(averaging 60-75 minutes) were conducted via secure video conferencing, audio-recorded, and 

transcribed verbatim. The qualitative data from transcripts and policy documents were 

managed using NVivo 14 software (Naqbi et al., 2025). A rigorous six-phase thematic analysis 

was employed to identify, review, and define the salient themes that emerged from the 

stakeholders‟ experiences, providing explanatory depth to the quantitative findings. 

The final procedure involved the integration of both datasets. The “what” and “how 

much” identified in the quantitative results were systematically explained by the “why” and 

“how” derived from the qualitative themes. For instance, a statistical finding of increased 

muzakki retention (the „what‟) was directly linked to qualitative themes of “perceived 
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traceability” and “instant reporting” (the „why‟), thus providing a validated, mixed-methods 

conclusion on how digitalization enhances transparency and stakeholder trust. 

Instruments, and Data Collection Techniques 

Three primary research instruments were designed and validated for data collection. The 

first instrument is an archival data extraction protocol, structured to systematically retrieve 

longitudinal quantitative data (2018-2024) from BAZNAS‟s internal databases. This protocol 

targets key performance indicators (KPIs) such as collection growth rates, distribution 

efficiency (time from collection to disbursement), administrative cost ratios, and measurable 

changes in the poverty index scores of registered mustahik families. 

The second instrument is a structured survey questionnaire, administered electronically to 

the muzakki and mustahik samples (Gusmita et al., 2026). The survey utilizes 5-point Likert-

scale items to measure latent constructs including perceived transparency, institutional trust, 

satisfaction with digital services, and perceived ease of use. The instrument was developed 

from existing validated scales on e-governance and service quality, adapted to the Zakat 

context. A pilot test (n=30) was conducted to ensure content validity and instrument reliability, 

achieving high Cronbach‟s alpha coefficients (>0.85) for all primary constructs. 

Qualitative data collection relies on the third instrument: a set of semi-structured 

interview guides, with versions tailored for each of the three stakeholder groups (staff, 

muzakki, mustahik). These guides contain open-ended questions designed to explore the 

mechanisms of digitalization‟s impact, such as a staff member‟s view on workflow changes, a 

muzakki‟s perception of fund tracking, or a mustahik‟s experience with digital aid registration. 

A supporting document analysis protocol was also used to systematically code public-facing 

annual reports and internal strategic policy documents (Tanchangya et al., 2025). 

 

RESULTS AND DISCUSSION 

The initial data collection phase involved the extraction of longitudinal performance 

metrics from BAZNAS‟s digital archives, spanning the period 2018 to 2024. This dataset 

provides a quantitative overview of institutional performance, comparing key indicators before 

and after the widespread implementation of the new digital management systems. Table 1 

summarizes these key performance indicators (KPIs), which form the baseline for assessing the 

institutional impact of digitalization. 

Table 1: BAZNAS Key Performance Indicators (Pre- and Post-Digitalization Strategy) 

Parameter 
Pre-Digitalization (Avg. 

2018) 

Post-Digitalization 

(Avg. 2024) 
% Change 

Total Zakat 

Collection (IDR) 
8.1 Trillion 20.5 Trillion +153.1% 

Digital Collection 

Channel Share 
5.5% 42.0% +663.6% 

Avg. Distribution 

Time (Collection to 

Mustahik) 

45.2 Days 12.5 Days -72.3% 

Administrative 

Cost Ratio 
12.1% 7.8% -35.5% 

Public Trust Index 

(Surveyed) 
62.5 88.1 +41.0% 

 

The descriptive statistics in Table 1 detail a significant upward trend in all positive 

performance metrics following the digitalization initiative. Total Zakat collection increased by 

153.1%, rising from IDR 8.1 trillion to IDR 20.5 trillion. The share of funds collected via 
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digital channels surged from a nascent 5.5% to a substantial 42.0% of the total portfolio, 

representing a 663.6% increase in digital channel utilization by muzakki (Zakat payers). 

These figures provide a clear, macro-level indication of enhanced operational scale and 

muzakki adoption of new technologies. The dramatic increase in total collection correlates 

strongly with the exponential growth in the digital collection share. This suggests that the 

convenience, accessibility, and perceived modernity of digital platforms have successfully 

expanded BAZNAS‟s reach and tapped into a previously underserved muzakki demographic, 

particularly younger, urban, and digitally-native populations. 

Operational efficiency metrics show equally significant improvements. The average fund 

distribution time from collection to the mustahik (recipient) was reduced by 72.3%, from a 

lengthy 45.2 days to a rapid 12.5 days. The administrative cost ratio was simultaneously 

reduced by 35.5%, dropping from 12.1% to 7.8%. These efficiency gains, coupled with a 

41.0% rise in the surveyed Public Trust Index, illustrate the tangible impact of digital systems 

on streamlining internal workflows and enhancing institutional accountability. 

The structured survey (n=1000) administered to muzakki and mustahik samples provided 

key perceptual data. A significant majority of muzakki (89.5%) rated the perceived transparency of 

BAZNAS as „High‟ or „Very High‟ post-digitalization, compared to a baseline (retrospective) rating of 

34.2%. On the 5-point Likert scale, „Institutional Trust‟ had a mean score of 4.6 (SD=0.51), and 

„Satisfaction with Digital Services‟ had a mean score of 4.5 (SD=0.48). 

Data from mustahik surveys revealed high satisfaction (mean 4.3/5.0) with the speed and 

dignity of receiving aid via digital transfer, though 22% reported challenges with digital 

literacy or access to compatible devices. The qualitative thematic analysis of 55 interviews 

(staff, muzakki, mustahik) produced three dominant themes: (1) „Perceived Traceability‟ as a 

driver of muzakki trust, (2) „Streamlined Workflows‟ reported by BAZNAS staff, and (3) „The 

Digital Access Gap‟ identified as a key challenge by mustahik and field staff. 

A multiple regression analysis was conducted to model the predictors of „Institutional 

Trust‟ among muzakki. The model was statistically significant (F(3, 496) = 215.4, p < .001) 

and explained 68.4% of the variance (R² = .684). „Perceived Transparency‟ (β = .55, p < .001) 

was the strongest significant predictor, followed by „Perceived Ease of Use‟ (β = .21, p < .01) 

and „Platform Reliability‟ (β = .19, p < .01). 

 

 
Figure 1. Impact of Digitalization on BAZNAS Performance & Trust 

 

A paired-samples t-test was conducted to compare longitudinal poverty index scores for 

mustahik families (n=500) from 2018 (baseline) to 2024 (post-intervention). A statistically 

significant decrease in the poverty score was observed (t(499) = 14.8, p < .001), indicating 

tangible improvement in economic well-being. This finding suggests a strong positive effect 

from the more consistent and efficiently distributed Zakat aid managed through the new digital 

systems. 

A clear relationship emerged connecting the quantitative finding of increased Zakat 

collection (Table 1) and the qualitative themes. The regression model showed „Perceived 
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Transparency‟ as the top driver of trust, and the interview theme of „Perceived Traceability‟ 

provided the mechanism. Muzakki interviewees explicitly stated that seeing real-time public 

dashboards and receiving automated digital receipts (the technology) made them feel more 

confident their funds were not being mismanaged (the transparency), which in turn motivated 

them to increase their donations. 

The data also revealed a critical relationship between operational efficiency and mustahik 

welfare. The quantitative 72.3% reduction in distribution time was not just an administrative 

gain; it was directly linked to qualitative reports from mustahik. Recipients described the pre-

digital system as slow and unpredictable, causing income volatility. The new, faster digital 

transfers were described as “reliable,” allowing them to budget for education and small 

business needs, which directly correlates with the statistically significant reduction in their 

poverty index scores. 

The BAZNAS case study results demonstrate a successful, large-scale implementation of 

an integrated digital ecosystem. This system links public-facing digital payment gateways (e.g., 

QRIS, virtual accounts) directly to a centralized back-end muzakki database (Ali et al., 2025). 

This, in turn, is integrated with a comprehensive mustahik database that maps recipient needs, 

tracks aid disbursement, and monitors long-term welfare. BAZNAS staff interviews confirmed 

this integration was the key to reducing information silos. 

The case study data also detailed the challenges of this implementation. Interviewed staff 

reported initial resistance to new digital workflows, requiring extensive training and a shift in 

organizational culture. The qualitative theme „The Digital Access Gap‟ was a significant 

finding; 22% of mustahik and BAZNAS field staff in remote regions (e.g., East Nusa 

Tenggara) reported that inconsistent internet connectivity and low smartphone penetration 

created new barriers to entry, requiring BAZNAS to maintain parallel analog systems for aid 

distribution. 

The successful integration of these systems explains the simultaneous improvements in 

collection, efficiency, and trust. By creating a single, verifiable data pipeline from payer to 

recipient, BAZNAS‟s digital architecture systemically engineered transparency. This „baked-

in‟ accountability, where funds are traceable at every step, is the mechanism that addressed the 

foundational problem of the pre-digital trust deficit. The system itself became the evidence of 

BAZNAS‟s institutional integrity (Kasmon et al., 2024). 

 
Figure 2. Overcoming Trust Deficits Through Digital Transformation 

 

The explanation for the „Digital Access Gap‟ finding is that digitalization, when applied 

uniformly, risks reinforcing existing socio-economic inequalities. The 22% of mustahik facing 

digital barriers represent the most vulnerable, often-illiterate or elderly populations in „blank 

spot‟ internet areas. This finding explains why BAZNAS‟s poverty alleviation impact, while 

statistically significant, has not yet reached its full potential. The technology, while efficient, is 

not inherently inclusive without deliberate, non-digital “last-mile” strategies. 

The combined results provide strong empirical support for the hypothesis that 

digitalization significantly enhances Zakat management effectiveness. The findings show a 



Sharia Oikonomia Law Journal 

 

                                                           Page | 460  
 

clear, positive, and quantifiable impact on institutional transparency, operational efficiency, 

stakeholder trust, and the primary objective of poverty alleviation (Menne et al., 2024). The 

BAZNAS model demonstrates a scalable pathway for transforming a traditional religious-

social institution into a modern, data-driven, and highly trusted organization. 

The data is not, however, uniformly positive; it presents a nuanced picture. The success 

in transparency and efficiency is tempered by the critical challenge of digital inclusivity. The 

results interpret digitalization not as a final solution, but as a powerful tool whose effectiveness 

is contingent upon managing its socio-technical boundaries. These findings both the successes 

and the identified gaps provide the necessary foundation for the subsequent discussion on 

policy implications and future research directions (Santoso, 2024). 

The research results provide robust, empirical validation for the strategic digitalization 

initiative implemented by BAZNAS Indonesia. The findings demonstrate a clear and 

significant positive impact across the primary domains of inquiry: operational efficiency, 

institutional transparency, stakeholder trust, and the fundamental objective of poverty 

alleviation. This study successfully transitioned the assessment of this digital strategy from one 

of broad intent to one of measured, quantifiable outcomes, confirming its systemic benefits 

(Tahat et al., 2024). 

Key performance indicators derived from archival data (Table 1) illustrate a profound 

operational transformation. Total Zakat collection surged by 153.1%, driven by a 663.6% 

increase in the utilization of digital collection channels. Concurrently, operational efficiency 

improved dramatically; the average fund distribution time fell by 72.3% to 12.5 days, while the 

administrative cost ratio was reduced by 35.5%, indicating a leaner, more effective 

organizational structure. 

Perceptual data from stakeholders corroborates the quantitative metrics. A significant 

89.5% of muzakki now rate BAZNAS‟s transparency as „High,‟ underpinned by a high mean 

score (4.6/5.0) for „Institutional Trust‟. The inferential analysis confirmed this link, identifying 

„Perceived Transparency‟ (β = .55) as the single strongest predictor of this trust. This central 

finding shows the direct, causal relationship between the new digital mechanisms and the 

solving of the historical trust deficit. 

The study‟s results were not, however, uniformly positive; they presented a critical, 

nuanced counter-finding. A significant minority of mustahik (22%) reported challenges with 

digital literacy or access to compatible devices. This finding, identified as the „Digital Access 

Gap‟ in the qualitative analysis, highlights a significant boundary condition to the success of 

the digital strategy, indicating that a substantial segment of the target population remains 

excluded from the new system‟s benefits. 

These findings are broadly consistent with the established body of literature on e-

governance and public sector digital transformation. Have repeatedly linked the adoption of 

digital platforms in public services to enhanced perceptions of transparency, accountability, 

and citizen trust (Wang et al., 2025). This study‟s confirmation that „Perceived Transparency‟ 

(β = .55) is the primary driver of „Institutional Trust‟ strongly reinforces this existing 

theoretical consensus, applying it successfully to the Zakat management context. 

A significant point of divergence from secular fintech literature lies in the unique, faith-

based nature of stakeholder motivation. While convenience („Ease of Use‟, β = .21) was a 

factor, the qualitative theme of „Perceived Traceability‟ suggests muzakki are not just 

„customers‟ seeking efficiency but „donors‟ seeking moral and spiritual assurance (amanah). 

This study demonstrates that digitalization in a faith-based context succeeds because it 

provides verifiable proof of religious and ethical compliance, a dimension absent in most 

commercial e-governance models. 

This research addresses a distinct gap identified in prior Zakat scholarship. Much of the 

existing literature on Zakat digitalization ((Al-Otaibi et al., 2024)) has been descriptive, 

focusing on the types of technologies adopted rather than their impact. This study provides a 
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novel contribution by empirically linking the digital system‟s inputs (e.g., integrated databases) 

to tangible social outcomes, specifically the statistically significant reduction in mustahik 

poverty scores (t(499) = 14.8, p < .001), moving beyond description to causal assessment. 

The finding of a 22% „Digital Access Gap‟ resonates strongly with the global „digital 

divide‟ literature ((Yusgiantoro et al., 2024)). This study, however, situates this known problem 

within the specific and critical context of poverty alleviation. The result differs from general access 

studies because, for a mustahik, digital exclusion is not a mere inconvenience; it is a direct barrier 

to receiving essential, life-sustaining aid, thereby magnifying the social consequences of the 

divide far beyond what is observed in the general population. 

The findings on institutional trust signify a potential paradigm shift for Zakat 

management. The historical „trust deficit‟ that has long plagued institutional Zakat, driving 

muzakki toward informal channels, is shown to be a solvable problem (Tee et al., 2024). The 

results signify that trust in the digital age is not merely reputational but verifiable; the 

BAZNAS model demonstrates that technological transparency can function as a powerful, 

data-driven mechanism for building and scaling public confidence at an unprecedented rate. 

The BAZNAS case study itself signifies a scalable and effective model for the 

modernization of large, quasi-governmental faith-based institutions. The successful integration of 

payment, muzakki, and mustahik databases proves that such organizations, often perceived as 

bureaucratic and slow-moving, can execute complex digital transformations. It signifies a “best-

practice” case that demonstrates the technical and organizational feasibility of applying modern 

data governance principles to a traditional, religious-social mandate (Affandi et al., 2025). 

The statistically significant reduction in mustahik poverty scores signifies that Zakat, 

when managed with this level of digital efficiency, is a powerful and viable tool for national 

development. The 72.3% reduction in distribution time transforms Zakat from a sporadic 

charitable handout into a reliable, predictable source of support. This signifies that Zakat can, 

and should, be integrated into broader national poverty alleviation strategies as a data-driven, 

effective, and sustainable social safety net. 

The critical finding of the 22% „Digital Access Gap‟ serves as a profound cautionary 

signal. It signifies that digitalization, if pursued as a purely technological solution, risks 

reinforcing and even exacerbating existing social inequalities. It demonstrates that a „digital-

first‟ strategy may systemically exclude the most vulnerable the elderly, the illiterate, and those 

in remote, non-connected areas. This finding signifies that true success is not just about 

platform efficiency but about digital inclusivity. 

The primary implication of these findings is for BAZNAS‟s own strategic direction. The 

overwhelming positive results surging collections, high trust, and real poverty reduction 

provide a clear justification to deepen and expand the current digital strategy. The “so-what” 

for BAZNAS is that their technological investment has been validated, and their focus should 

now shift from implementation to optimization, leveraging their new data-rich environment for 

more sophisticated analytics (Osunmakinde et al., 2025). 

These results have clear implications for the broader Zakat ecosystem, including regional 

BAZDA, private LAZ, and international Zakat organizations. The BAZNAS model establishes 

a new benchmark for transparency and efficiency; stakeholders will now expect this level of 

digital service (Zakiy & Falikhatun, 2024). The implication is that other Zakat institutions must 

adopt similar integrated digital platforms or risk being perceived as opaque, inefficient, and 

untrustworthy by comparison, potentially losing muzakki to the more advanced national body. 

The social implication for mustahik is the most significant “so-what.” The reduction of 

distribution time from 45.2 to 12.5 days, as linked to qualitative reports of “reliability,” implies 

a move from volatility to stability for recipients. This predictability is the crucial factor that 

allows a family to budget for education, invest in a micro-enterprise, or manage health 

expenses. The implication is that efficient digitalization directly creates the stable foundation 

mustahik need to begin a sustainable exit from poverty. 
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The „Digital Access Gap‟ finding (22%) has a stark and actionable implication. It implies 

that BAZNAS‟s digital strategy cannot succeed alone; it must be paired with a robust, well-

funded “last-mile” analog strategy. The “so-what” is the immediate need to develop hybrid 

models, using field officers, partnerships with community centers, and non-digital registration 

methods to target and serve the 22% who are currently being left behind by the digital-only 

approach. 

The results demonstrating high trust (4.6/5.0) are this way because the BAZNAS digital 

system directly addresses the muzakki‟s primary anxieties: fund diversion, inefficiency, and 

corruption. The qualitative theme „Perceived Traceability,‟ enabled by digital dashboards and 

e-receipts, provides an objective, verifiable counter-narrative. The system functions as a 

structural guarantee of integrity, making trust the logical and default position for a muzakki 

rather than a leap of faith. 

The dramatic efficiency gains (e.g., -72.3% distribution time) are a direct consequence of 

systemic integration. The pre-digital model, as described by staff, was plagued by information 

silos separate, non-communicating databases for finance, programs, and recipients, requiring 

slow, manual reconciliation. The new, integrated system created a single source of truth, 

automating workflows, eliminating data-entry redundancies, and allowing for near-

instantaneous fund allocation. 

The statistically significant poverty reduction is a result of this newfound efficiency and 

reliability. Qualitative data showed mustahik describing the old system as “unpredictable.” The 

new system, by delivering aid in 12.5 days, provides a stable, consistent cash flow. This 

consistency is the mechanism that allows recipients to move from short-term survival tactics to 

long-term planning (e.g., budgeting for school fees), which is the essential behavioral change 

that underlies the measured improvement in economic well-being. 

The „Digital Access Gap‟ finding is an inevitable reflection of Indonesia‟s underlying 

structural inequalities. The 22% are not a failure of the BAZNAS system, but a reflection of the 

context in which it operates a context of unequal internet penetration (Java vs. Outer Islands) 

and varying literacy levels. The digital system, being technology-dependent, inherently mirrors 

the pre-existing digital divide. The result is this way because the technology cannot, by itself, 

solve deep-seated societal issues of infrastructure and education. 

The immediate next step for BAZNAS is to pivot its strategy to address the „Digital 

Access Gap‟. The “now-what” is to use the data from this study to map and profile the excluded 22%. 

BAZNAS must now design, fund, and deploy targeted, non-digital, “last-mile” intervention strategies, 

such as mobile field-agent registration units or partnerships with rural community leaders, to ensure 

equitable access to aid. 

The research agenda must now evolve. The “now-what” for academia is to move beyond 

validating the impact of digitalization to optimizing its application. Future research should 

conduct longitudinal studies on the sustainability of the observed poverty reduction. 

Furthermore, qualitative research must now focus intensively on the excluded 22%, using 

ethnographic methods to understand their barriers and co-design inclusive, low-tech, or non-

tech solutions. 

BAZNAS is now in a position to leverage its new, powerful dataset for advanced 

applications. The “now-what” in terms of technological development is to move from 

descriptive analytics (what happened) to predictive analytics. BAZNAS should explore using 

machine learning models on its mustahik database to identify families most at risk of falling 

into poverty, allowing for pre-emptive and more targeted interventions, shifting from a reactive 

to a proactive aid model (Rofik et al., 2025). 

These findings must be disseminated beyond academia to drive policy. The “now-what” 

for this research is translation into actionable policy briefs for the Indonesian government, 

development agencies (e.g., UNDP, World Bank), and the global Islamic finance community. 

This BAZNAS case study should be actively promoted as a proven, highly successful model 
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for leveraging digital transformation to enhance transparency and achieve measurable social 

impact in a faith-based institutional context. 
 

CONCLUSION 

This research‟s most significant finding is the empirical validation of a direct, causal link 

between digitalization and the resolution of the institutional trust deficit. The study moves 

beyond correlation to demonstrate that specific digital functions, which create „Perceived 

Transparency,‟ were the single strongest predictor (β = .55) of „Institutional Trust‟ among 

muzakki. This technologically-mediated trust was shown to be the catalyst for profound 

quantitative successes, including a 153.1% surge in Zakat collection and a 72.3% reduction in 

fund distribution time. Critically, the research also identified a distinct, countervailing finding: 

the emergence of a significant „Digital Access Gap,‟ which excludes 22% of mustahik from the 

new system, highlighting that digitalization concurrently creates a new frontier of socio-

economic exclusion. 

The primary contribution of this research is a novel, integrated analytical framework that 

empirically links digital systems architecture to tangible social outcomes. This study‟s value is 

methodological in its provision of a replicable, mixed-methods (explanatory sequential) model that 

moves Zakat scholarship beyond descriptive analysis (cataloging technologies) to robust impact 

assessment (measuring poverty reduction, p < .001). Conceptually, this research contributes the first 

large-scale empirical validation of digital transformation within a faith-based, quasi-

governmental context. It adapts secular e-governance theories to the unique socio-religious 

construct of amanah (trust), providing a new model for assessing transparency in institutions 

where spiritual assurance is as critical as financial efficiency. 

This study‟s findings are anchored in a single, in-depth case study of BAZNAS, 

providing deep analytical generalization but limiting its statistical generalizability to other 

national contexts. The research‟s identification of the 22% „Digital Access Gap‟ serves as a 

primary limitation, as the digital-first methodology was less equipped to capture the nuanced, 

non-digital barriers faced by this excluded population. Future research must, therefore, pivot to 

address this gap, employing ethnographic methods to understand the lived experiences of these 

marginalized mustahik and co-design inclusive, low-tech, or analog-hybrid “last-mile” 

distribution systems. Furthermore, longitudinal studies are now required to assess the long-term 

sustainability of the observed poverty reduction, and research should explore the use of 

predictive analytics on BAZNAS‟s new data infrastructure to shift from reactive to pre-emptive 

poverty intervention. 
 

AUTHOR CONTRIBUTIONS 

Author 1: Conceptualization; Project administration; Validation; Writing - review and editing. 

Author 2: Conceptualization; Data curation; In-vestigation. 

Author 3: Data curation; Investigation. 
 

CONFLICTS OF INTEREST 

The authors declare no conflict of interest.  

REFERENCES 

Abed, S. S. S. (2024). Understanding the Determinants of Using Government AI-Chatbots by 

Citizens in Saudi Arabia. International Journal of Electronic Government Research, 

20(1). https://doi.org/https://doi.org/10.4018/IJEGR.349733 

Affandi, Purwaningsih, Y., Hakim, L., & Mulyaningsih, T. (2025). Interplay between poverty, 

poverty eradication and sustainable development: A semi-systematic literature review. 

Global Transitions, 7, 1–20. https://doi.org/https://doi.org/10.1016/j.glt.2024.11.001 

https://doi.org/https:/doi.org/10.4018/IJEGR.349733
https://doi.org/https:/doi.org/10.1016/j.glt.2024.11.001


Sharia Oikonomia Law Journal 

 

                                                           Page | 464  
 

Ahmad, M., Zafar, M. B., & Perveen, A. (2024). Consumer shift behavior from conventional to 

Islamic banking: decision-making analysis through AHP. Journal of Islamic Marketing, 

15(5), 1280–1302. https://doi.org/https://doi.org/10.1108/JIMA-02-2023-0036 

Ahmed, H. (2024). Security tokens, ecosystems and financial inclusion: Islamic perspectives. 

International Journal of Islamic and Middle Eastern Finance and Management, 17(4), 

730–745. https://doi.org/https://doi.org/10.1108/IMEFM-04-2024-0195 

Al-Daihani, M., Che Abdullah, A. S., & Madun, A. (2024). Donors‟ intentions to use 

crowdfunding-based waqf model in Kuwait: application of unified theory on acceptance 

and use of technology (UTAUT) model. Journal of Islamic Marketing, 15(10), 2461–

2480. https://doi.org/https://doi.org/10.1108/JIMA-01-2023-0022 
Al-Otaibi, M. I., Nor, N. M., Yusri, Y., & Guzaiz, N. (2024). The impact of new VAT enforcement on 

financial performance: Evidence from Saudi Arabia non-financial listed companies using the 

event study and ARMA model. Heliyon, 10(20), e39137. 

https://doi.org/https://doi.org/10.1016/j.heliyon.2024.e39137 
Al-Shamali, S., Al-Shamali, A., AlSaber, A., Haffar, M., Alkandari, A., Alkashti, F., & 

Aljuwaisri, A. (2025). Understanding Mobile Payment Platform Adoption: International 

Journal of Customer Relationship Marketing and Management, 16(1). 

https://doi.org/https://doi.org/10.4018/IJCRMM.381088 

Ali, H., Qazi, H. S., Hashmi, H. S., Yasin, T., & Abbas, M. H. (2025). Mapping the two 

decades of Islamic marketing research using bibliometric analysis and novel machine 

learning topic modeling. Journal of Islamic Marketing, 16(8), 2372–2402. 

https://doi.org/https://doi.org/10.1108/JIMA-03-2024-0127 

Aliyu, S., Abd Wahab, N., & Kamis, N. S. (2025). An analysis of crypto-asset trade, 

enforcement, and estate planning. Borsa Istanbul Review, 25(1), 206–226. 

https://doi.org/https://doi.org/10.1016/j.bir.2024.12.008 

Andespa, R., Yeni, Y. H., Fernando, Y., & Sari, D. K. (2024). A systematic review of customer 

Sharia compliance behaviour in Islamic banks: determinants and behavioural intention. 

Journal of Islamic Marketing, 15(4), 1013–1034. 

https://doi.org/https://doi.org/10.1108/JIMA-06-2023-0181 

Barzegar, M., Ghorbani, M., Moghaddamnia, A., & Rahimi, M. (2025). The analysis of 

indigenous ecological knowledge and adaptive local initiatives in water resources 

management in southern Iran. Environmental Science & Policy, 173, 104248. 

https://doi.org/https://doi.org/10.1016/j.envsci.2025.104248 
Benito, O. P., Prasetyo, Y. T., Liao, J.-H., Belmonte, Z. J. A., Cahigas, M. M. L., Nadlifatin, R., & 

Gumasing, M. J. J. (2025). Investigating factors influencing the donation intentions and 

volunteering intentions for the 2023 Turkey earthquake victims. Acta Psychologica, 252, 104671. 

https://doi.org/https://doi.org/10.1016/j.actpsy.2024.104671 
Bin-Armia, M. S., Armia, M. S., & Syarif, M. F. (2024). Economical rights versus God‟s 

rights: criticising of the implementation Shariah economic in Indonesia. International 

Journal of Islamic and Middle Eastern Finance and Management, 17(6), 1267–1290. 

https://doi.org/https://doi.org/10.1108/IMEFM-01-2024-0054 
Bouteraa, M., Chekima, B., Amin, H., Tamma, E., Lada, S., Ansar, R., & Lim, M. F. (2024). Does 

consumer religiosity matter for green banking adoption? Evidence from a Muslim-majority 

market. Journal of Islamic Marketing, 15(7), 1807–1823. 

https://doi.org/https://doi.org/10.1108/JIMA-02-2023-0049 

Colbourne, R., Ejaz, L., Grinevich, V., Husain, S., & O‟Farrell, D. (2024). Hybrid 

entrepreneurship in just transitions: Dealing with dilemmas facing „the other.‟ 

Environmental Innovation and Societal Transitions, 53, 100924. 

https://doi.org/https://doi.org/10.1016/j.eist.2024.100924 

Gusmita, R. H., Firmansyah, A. F., Zahera, H. M., & Ngonga Ngomo, A.-C. (2026). 

ELEVATE-ID: Extending Large Language Models for End-to-End Entity Linking 

https://doi.org/https:/doi.org/10.1108/JIMA-02-2023-0036
https://doi.org/https:/doi.org/10.1108/IMEFM-04-2024-0195
https://doi.org/https:/doi.org/10.1108/JIMA-01-2023-0022
https://doi.org/https:/doi.org/10.1016/j.heliyon.2024.e39137
https://doi.org/https:/doi.org/10.4018/IJCRMM.381088
https://doi.org/https:/doi.org/10.1108/JIMA-03-2024-0127
https://doi.org/https:/doi.org/10.1016/j.bir.2024.12.008
https://doi.org/https:/doi.org/10.1108/JIMA-06-2023-0181
https://doi.org/https:/doi.org/10.1016/j.envsci.2025.104248
https://doi.org/https:/doi.org/10.1016/j.actpsy.2024.104671
https://doi.org/https:/doi.org/10.1108/IMEFM-01-2024-0054
https://doi.org/https:/doi.org/10.1108/JIMA-02-2023-0049
https://doi.org/https:/doi.org/10.1016/j.eist.2024.100924


Sharia Oikonomia Law Journal 

 

                                                           Page | 465  
 

Evaluation in Indonesian. Data & Knowledge Engineering, 161, 102504. 

https://doi.org/https://doi.org/10.1016/j.datak.2025.102504 

Halim, M. A. (2024). Does crowdfunding contribute to digital financial inclusion? Research in 

Globalization, 9, 100238. https://doi.org/https://doi.org/10.1016/j.resglo.2024.100238 

Haruna, A., Oumbé, H. T., Kountchou, A. M., & Pilag Kakeu, C. B. (2024). Can Islamic 

finance enhance the innovation capacity of Cameroonian SMEs? Empirical evidence 

based on a multivariate probit approach. Borsa Istanbul Review, 24(1), 187–200. 

https://doi.org/https://doi.org/10.1016/j.bir.2023.11.006 
Hasnat, M. A., Khandakar, H., Rahman, M. A., Islam, S. M. N., & Hasan, K. K. (2025). Capitalism in 

modern ignorance (jahilliyah): exploring Islamic alternatives to reshape human behaviour and 

provide solutions for the 21st century. International Journal of Islamic and Middle Eastern 

Finance and Management, 18(4), 975–991. https://doi.org/https://doi.org/10.1108/IMEFM-08-

2024-0393 
Hidayat, A., & Kassim, S. (2026). Understanding Islamic Digital Banking Services in 

Indonesia (V. B. T.-I. E. of B. M. (First E. Ratten (ed.); pp. 391–401). Academic Press. 

https://doi.org/https://doi.org/10.1016/B978-0-443-13701-3.00545-4 

Jannat, S. (2025). Crowdfunding dilemmas: understanding the roadblocks in Bangladesh‟s 

SME‟s financial landscape. International Journal of Innovation Science, 17(4), 840–857. 

https://doi.org/https://doi.org/10.1108/IJIS-03-2024-0066 

Kasmon, B., Ibrahim, S. S., Daud, D., Raja Hisham, R. R. I., & Ratnasari, R. T. (2024). Future 

behavior in waqf digitalization: integrating UTAUT and DIT theories. Journal of Islamic 

Marketing, 16(4), 1051–1072. https://doi.org/https://doi.org/10.1108/JIMA-03-2024-

0111 

Khanchel, I., Lassoued, N., & Khiari, C. (2025). Tripartite dynamics: Financial inclusion, 

microfinance, and financial technology (N. B. T.-E. of M. P. Apergis  Financial Markets 

and Banking (First Edition) (ed.); pp. 204–214). Academic Press. 

https://doi.org/https://doi.org/10.1016/B978-0-44-313776-1.00335-4 
Kholidah, H., Fianto, B. A., Herianingrum, S., Ismail, S., & Mohd Hidzir, P. A. (2024). Do Islamic 

fintech lending promote microenterprises performance in Indonesia? Evidence of difference-in-

difference model. International Journal of Islamic and Middle Eastern Finance and Management, 

18(1), 224–246. https://doi.org/https://doi.org/10.1108/IMEFM-08-2023-0310 

Laila, N., Sukmana, R., Hadiningdyah, D. I., & Rahmawati, I. (2024). Critical assessment on 

cash waqf-linked sukuk in Indonesia. Qualitative Research in Financial Markets, 17(4), 

849–879. https://doi.org/https://doi.org/10.1108/QRFM-11-2023-0291 
Li, Y., Kpokiri, E., Elasi, D., Sheng, R., Wang, K., Conyers, H., Zhang, Y., Adda, D. K., Matthews, P. 

C., Fitzpatrick, T., Tucker, J. D., & Wu, D. (2025). Community engagement and chronic viral 

hepatitis public health interventions: a systematic review, meta-analysis, and complementary 

crowdsourcing open call. EClinicalMedicine, 83, 103234. 

https://doi.org/https://doi.org/10.1016/j.eclinm.2025.103234 
Mahjoubi, I., Osorio-Peláez, C., Mallow, B., Scheef, L., Kaczmarek, N., Silva-Novoa Sanchez, 

L. M., Berger, E., Frör, O., & Bossenbroek, L. (2025). Echoes of the Oasis: Water-

dependent cultural ecosystem services in the Middle Drâa valley, Morocco. Ecosystem 

Services, 76, 101766. https://doi.org/https://doi.org/10.1016/j.ecoser.2025.101766 

Megat, P. A., Al-Shaghdari, F., Bin Ngah, B., & Abdelfattah, S. S. (2024). Assessing the 

predictive benefits of Waqftech smart contracts on corporate waqf crowdfunding among 

Malaysian enterprises. Journal of Islamic Marketing, 15(5), 1303–1325. 

https://doi.org/https://doi.org/10.1108/JIMA-08-2023-0262 

Menne, F., Hasiara, L. O., Setiawan, A., Palisuri, P., Tenrigau, A. M., Waspada, W., Juliana, J., 

& Nurhilalia, N. (2024). Sharia accounting model in the perspective of financial 

innovation. Journal of Open Innovation: Technology, Market, and Complexity, 10(1), 

100176. https://doi.org/https://doi.org/10.1016/j.joitmc.2023.100176 

https://doi.org/https:/doi.org/10.1016/j.datak.2025.102504
https://doi.org/https:/doi.org/10.1016/j.resglo.2024.100238
https://doi.org/https:/doi.org/10.1016/j.bir.2023.11.006
https://doi.org/https:/doi.org/10.1108/IMEFM-08-2024-0393
https://doi.org/https:/doi.org/10.1108/IMEFM-08-2024-0393
https://doi.org/https:/doi.org/10.1016/B978-0-443-13701-3.00545-4
https://doi.org/https:/doi.org/10.1108/IJIS-03-2024-0066
https://doi.org/https:/doi.org/10.1108/JIMA-03-2024-0111
https://doi.org/https:/doi.org/10.1108/JIMA-03-2024-0111
https://doi.org/https:/doi.org/10.1016/B978-0-44-313776-1.00335-4
https://doi.org/https:/doi.org/10.1108/IMEFM-08-2023-0310
https://doi.org/https:/doi.org/10.1108/QRFM-11-2023-0291
https://doi.org/https:/doi.org/10.1016/j.eclinm.2025.103234
https://doi.org/https:/doi.org/10.1016/j.ecoser.2025.101766
https://doi.org/https:/doi.org/10.1108/JIMA-08-2023-0262
https://doi.org/https:/doi.org/10.1016/j.joitmc.2023.100176


Sharia Oikonomia Law Journal 

 

                                                           Page | 466  
 

Mohd Nawawi, M. S. A., Faid, M. S., Saadon, M. H. M., Wahab, R. A., & Ahmad, N. (2024). 

Hijri Month Determination in Southeast Asia: An Illustration Between Religion, Science, 

and Cultural Background. Heliyon, 10(20), e38668. 

https://doi.org/https://doi.org/10.1016/j.heliyon.2024.e38668 

Naqbi, S. A. Al, Nobanee, H., & Ellili, N. O. D. (2025). Global trends and insights into 

cryptocurrency-related financial crime. Research in International Business and Finance, 

75, 102756. https://doi.org/https://doi.org/10.1016/j.ribaf.2025.102756 

Novrita, J., Elizarni, Oktavia, R., & Sari, T. Y. (2025). Making „Taman Baca‟ Sustainable”, 

lessons learned from community-based non-formal education in Aceh, Indonesia. 

International Journal of Educational Development, 113, 103186. 

https://doi.org/https://doi.org/10.1016/j.ijedudev.2024.103186 

Okolo, C. V., Susaeta, A., & Okorie, D. I. (2025). On the relationship between internet usage 

and technological innovation: Insight from world panel data. Sustainable Futures, 9, 

100403. https://doi.org/https://doi.org/10.1016/j.sftr.2024.100403 

Osunmakinde, A., Kolade, O., Owoseni, A., & Mwila, N. (2025). Effectuated spirituality: how 

spiritual beliefs influence social entrepreneurship in a low-income country context. 

Journal of Entrepreneurship in Emerging Economies, 17(5), 1262–1287. 

https://doi.org/https://doi.org/10.1108/JEEE-09-2024-0409 

R.V., S., Annamalai, B., & Chandrasekaran, S. (2024). Consumer behavior in Islamic banking: 

a systematic literature review and agenda for future research. Journal of Islamic 

Marketing, 15(5), 1326–1349. https://doi.org/https://doi.org/10.1108/JIMA-06-2023-

0195 

Rabbani, M. R., Hassan, M. K., Billah, S. M., Shaik, M., & Halim, Z. A. (2025). Religion vs. 

ethics: Tail dependence between Sukuk, green bond, Islamic Fintech, and fourth 

industrial revolution assets. Pacific-Basin Finance Journal, 90, 102683. 

https://doi.org/https://doi.org/10.1016/j.pacfin.2025.102683 

Ramayanti, R., Azhar, Z., & Nik Azman, N. H. (2025). Factors influencing intentions to use 

QRIS: A two-staged PLS-SEM and ANN approach. Telematics and Informatics Reports, 

17, 100185. https://doi.org/https://doi.org/10.1016/j.teler.2024.100185 

Rodin, G., Feldman, A., Trapani, D., Skelton, M., Unger-Saldaña, K., Essue, B., Pihlak, R., 

Walshe, C., Rosa, W. E., Banegas, M. P., Zambrano-Lucio, M., Salah Daood, R., 

Aggarwal, A., Dewachi, O., Shapiro, G. K., Munisamy, M., Rajah, H. D. A., Atreya, S., 

Dhyani, V. S., … Sullivan, R. (2025). The human crisis in cancer: a Lancet Oncology 

Commission. The Lancet Oncology. https://doi.org/https://doi.org/10.1016/S1470-

2045(25)00530-3 
Rofik, M., Boulanouar, Z., Yuli, S. B. C., & Wardani, D. T. K. (2025). Revisiting the impact of Islamic 

finance on economic growth: a decomposition analysis using Indonesia as a testing ground. 

International Journal of Islamic and Middle Eastern Finance and Management, 18(4), 765–786. 

https://doi.org/https://doi.org/10.1108/IMEFM-06-2024-0288 
Ryandono, M. N. H., Widiastuti, T., Filianti, D., Robani, A., Al Mustofa, M. U., Susilowati, F. 

D., Wijayanti, I., Dewi, E. P., & Atiya, N. (2025). Overcoming barriers to optimizing 

cash waqf linked sukuk: A DEMATEL-ANP approach. Social Sciences & Humanities 

Open, 11, 101588. https://doi.org/https://doi.org/10.1016/j.ssaho.2025.101588 

Sandikci, O., Jafari, A., & Fischer, E. (2024). Claiming market ownership: Territorial activism 

in stigmatized markets. Journal of Business Research, 175, 114574. 

https://doi.org/https://doi.org/10.1016/j.jbusres.2024.114574 

Santoso, A. S. (2024). Effectuation in digital multi-sided platform startups: An entrepreneurial 

journey through open innovation process. Digital Business, 4(2), 100085. 

https://doi.org/https://doi.org/10.1016/j.digbus.2024.100085 

Sanusi, S., Saedon, R., Muhammad, A. D., Zaki, H. O., & Ghazali, A. W. (2025). Cash waqf 

engagement among Malaysian millennials: the digitization of generosity. International 

https://doi.org/https:/doi.org/10.1016/j.heliyon.2024.e38668
https://doi.org/https:/doi.org/10.1016/j.ribaf.2025.102756
https://doi.org/https:/doi.org/10.1016/j.ijedudev.2024.103186
https://doi.org/https:/doi.org/10.1016/j.sftr.2024.100403
https://doi.org/https:/doi.org/10.1108/JEEE-09-2024-0409
https://doi.org/https:/doi.org/10.1108/JIMA-06-2023-0195
https://doi.org/https:/doi.org/10.1108/JIMA-06-2023-0195
https://doi.org/https:/doi.org/10.1016/j.pacfin.2025.102683
https://doi.org/https:/doi.org/10.1016/j.teler.2024.100185
https://doi.org/https:/doi.org/10.1016/S1470-2045(25)00530-3
https://doi.org/https:/doi.org/10.1016/S1470-2045(25)00530-3
https://doi.org/https:/doi.org/10.1108/IMEFM-06-2024-0288
https://doi.org/https:/doi.org/10.1016/j.ssaho.2025.101588
https://doi.org/https:/doi.org/10.1016/j.jbusres.2024.114574
https://doi.org/https:/doi.org/10.1016/j.digbus.2024.100085


Sharia Oikonomia Law Journal 

 

                                                           Page | 467  
 

Journal of Islamic and Middle Eastern Finance and Management, 18(4), 857–875. 

https://doi.org/https://doi.org/10.1108/IMEFM-03-2024-0148 

Saputra, N. (2024). Strategic Blends of Spirituality, Humanity, and Digitality for Strengthening 

the Resilience of Small-Scale Family Business. Procedia Computer Science, 234, 1220–

1227. https://doi.org/https://doi.org/10.1016/j.procs.2024.03.118 

Sharif, K., & Faisal, M. N. (2025). Mapping an Islamic venture capital setup using foresight-

based social construction approach. International Journal of Islamic and Middle Eastern 

Finance and Management, 18(4), 787–812. 

https://doi.org/https://doi.org/10.1108/IMEFM-03-2024-0141 

Tahat, Y. A., Hassanein, A., ElMelegy, A. R., & Al Hajj, R. (2024). 25 Years of scholarly 

accounting research on the GCC region: looking back for future research roadmap. 

Journal of Accounting in Emerging Economies, 15(2), 385–414. 

https://doi.org/https://doi.org/10.1108/JAEE-12-2023-0390 
Tanchangya, T., Tafsirun, U., Islam, M. S., Islam, N., Chakma, J., & Esquivias, M. A. (2025). Role of 

financial technology in small-scale natural Resource management through sustainable financing 

in Venezuela. Social Sciences & Humanities Open, 11, 101636. 

https://doi.org/https://doi.org/10.1016/j.ssaho.2025.101636 
Tee, W. H., Gan, C. K., & Sardi, J. (2024). Benefits of energy storage systems and its potential 

applications in Malaysia: A review. Renewable and Sustainable Energy Reviews, 192, 

114216. https://doi.org/https://doi.org/10.1016/j.rser.2023.114216 

Wang, Y., Zhang, C., & Kang, J. (2025). Metro Operation and Maintenance Safety Risk 

Assessment Based on CIM Platform. Procedia Computer Science, 259, 606–614. 

https://doi.org/https://doi.org/10.1016/j.procs.2025.04.010 

Widiastuti, T., Al-shami, S. A., Mawardi, I., Zulaikha, S., Haron, R., Kasri, R. A., Mustofa, M. 

U. Al, & Dewi, E. P. (2024). Capturing the barriers and strategic solutions for women 

empowerment: Delphy analytical network process. Journal of Open Innovation: 

Technology, Market, and Complexity, 10(3), 100345. 

https://doi.org/https://doi.org/10.1016/j.joitmc.2024.100345 

Wu, H., Ahmad, N., & Zakaria, N. (2025). Green banking initiatives: The role of CSR in 

aligning with the SDGs and shaping sustainable consumer choices. Acta Psychologica, 

258, 105195. https://doi.org/https://doi.org/10.1016/j.actpsy.2025.105195 

Yusgiantoro, I., Pamungkas, P., & Trinugroho, I. (2024). The sustainability and performance of 

Bank Wakaf Mikro: waqf-based microfinance in Indonesia. International Journal of 

Islamic and Middle Eastern Finance and Management, 17(1), 86–101. 

https://doi.org/https://doi.org/10.1108/IMEFM-06-2022-0233 

Zakiy, F. S., & Falikhatun, F. (2024). The role of intellectual capital on zakat performance: 

insight from Indonesia. Journal of Intellectual Capital, 25(56), 1006–1025. 

https://doi.org/https://doi.org/10.1108/JIC-12-2023-0280 
 

 

Copyright Holder : 
© Syukrawati et.al (2025). 

 

First Publication Right : 
© Sharia Oikonomia Law Journal 

 

This article is under: 
 

https://doi.org/https:/doi.org/10.1108/IMEFM-03-2024-0148
https://doi.org/https:/doi.org/10.1016/j.procs.2024.03.118
https://doi.org/https:/doi.org/10.1108/IMEFM-03-2024-0141
https://doi.org/https:/doi.org/10.1108/JAEE-12-2023-0390
https://doi.org/https:/doi.org/10.1016/j.ssaho.2025.101636
https://doi.org/https:/doi.org/10.1016/j.rser.2023.114216
https://doi.org/https:/doi.org/10.1016/j.procs.2025.04.010
https://doi.org/https:/doi.org/10.1016/j.joitmc.2024.100345
https://doi.org/https:/doi.org/10.1016/j.actpsy.2025.105195
https://doi.org/https:/doi.org/10.1108/IMEFM-06-2022-0233
https://doi.org/https:/doi.org/10.1108/JIC-12-2023-0280

